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Sanicap 


If you use glass jars for any 
of your pack you should use 
the Sanicap---the only strict- 
ly sanitary jar cap--- proof 
against the action of fruit 
acids. 


Insist that your glass jars_ 
be fitted with Sanicap. 


Every canner who has used Sanitary 
Enameled Cans knows what Sanicap 
will do. 


Samples and prices on application. 


American Can Company 
New York Chicago San Francisco 


’ Local offices in all large cities 
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‘WE. LITHOGRAPH THEM 


Dont strain every 
nerve to make your goods - 
of the ‘Highest Quality’ and 
then represent them with 
a cheap, printed labels. 


Let us know when you will place 
your order and we will co- 
operate with you in making them 

not only artistic but a great 


factor in selling your goods 
at better prices. | 


Write us at once 
for information. 


~ 


THE TRADE. 


FOR 


Cans 


POPE 


“Clean Bright” 
PLATES 


Pope Tin Plate Co. 


GENERAL OFFICES, NEW YORK OFFICES, 
PITTSBURGH, PA. 29 BROADWAY. 


CHICAGO OFFICES: 204 DEARBORN ST. 


MORE WORK LESS COST 


You cannot afford to ignore this opportu- 


nity to greatly increase the efficiency of your 


capping machine, and reduce the cost of running 
same by installing a 20th Century Gas 
Machine now. 

Uses 58° to 59° Naptha which makes — 
cheapest and best fuel gas. Clean, sharp, steady 
fire, intense and uniform heat. Installed inside 
of factory building, but no Naptha enters the 


building. Used by largest 
can makers and packers 
in the country. Fur- 
nished on approval. Can 


The 20th Century Gas Machine. 


THE C.M.KEMP MFG. CO. 
BALTIMORE, MARYLAND. 


ship any size Machine 


from stock. 
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Machine Company, 


Electric 
‘Process Clock. 


Ayars Machine Company, 


OUR LINE. 


Ayars Universal Capper, 
Ayars Rotary Pea Filler, 
Ayars King Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 
Ayars Topper and Wiper, 
Corn Cooker---Filler, 
Hayner Corn Silker, 
Morral Ear Corn Silker, 
Morral Corn Cutter, 
Power Tomato Scalder and Washer, 
Double Dump Tomato Scalders, 
Kearns Apple Filler, 
Electric Process Clock, 
Process Retorts and Crates, 
Open Top Kettles, 

Power Hoist, 

Chain Hoist, 

Rotary Crane, 

Friction Clutch, 

Seaming Machine, 

Can Tester, 

Peeling Table, 

Exkauster, 

Syruper, 

Test Box, 

Dip Box, 

Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 

Blower, 

Wagon Trucks. 

Can Marker, 

Can Straightener, 

Can Cleaner, 

Fire Pots, 

Capping Steels, 

Soldering Coppers, 


SEND FOR FULL LINE 
OF CIRCULARS 


Salem, 
New Jersey. 


King Tomato Filler. 


Universal 


Contin- 


uous 


Capper. 


Guaranteed to cap and tip satisfactorily 100 cans per minute. 


Salem, 
New Jersey. 


BROWN, BOGGS CO., Lrp., Hamiitron, Sole Agents for Canada, 
"N WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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ANNOONCEMENT 


My Non-Wiped Can, which I have been advertis- 


ing in this space, has met with such success that our 
capacity is entirely taken up for this season; therefore 
I can book no further new business for this years de- 
livery. 

Most assuredly the Non-Wiped Can is a success. 
Be sure to write me early next season about your 


can requirements. 


WALTER J. PHELPS 


MANUFACTURER OF 


Oyster, Fruit and Vegetable Cans 


SINCE 1890 


FOOT OF LAWRENCE STREET 


BALTIMORE, - MARYLAND 


FIRE INSURANCE AT 


CANNERS EXCHANGE 


The policies issued at Canners Exchange have 
more Financial Backing than the policies issued 
by any Stock Fire Insurance Company. 


Success Has Been Demonstrated. 


Nearly $100,000 00 has been saved to subscribers up 
to May Ist, 1910 


WE INSURE STOCK 
INCLUDING CANS AND SUPPLIES 


as well as Buildings and Machinery. 


For Information Address 


LANSING B. WARNER, Attorney and Manager 
5 WABASH AVENUE 
CHICAGO 


ADVISORY COMMITTEE 
FRANK VAN CAMP. Chairman GEORGE G. BAILEY. Treasurer 


Indianapolis, Ind. Rome, N. Y 
WM. R. ROACH, L. A. SEARS, 
Hart, Mich. Chillicothe, Ohio 


T. HERBERT SHRIVER, Westminster, MD. 


Officially Endorsed by the National Canners’ Association 
Also by the Canners’ League of California and Ohio Canners’ Association 


Oyster Steam Box 


With Improved Sliding Doors, doing away 
with the hinged tracks, giving in- 
creased service. 


Edw. Renneburg & Sons Co. 
Machine and Boiler Works, 
1917 AND 1919 ALICEANNA STREET, 


Baltimore, Md, 


Manufacturers of the Strictly High Grade Nickel-Stee! 
“MARYLAND” AUTOMOBILE. 


The Sinclair-Scott Co., 


BALTIMORE, MD. 
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The Present Prices 


on Standard Packers’ Cans are 


Lower Than Ever Before 


and HIGHER prices may be expected 

at any time. Packers should take ad- 

vantage of these low prices and have 

shipped during May and June a large 

part of their requirements for use this 


year. 


We are prepared to make prompt 
shipment with cheap freight rates to 


all points South and West. 


Virginia Can Co. 


Buchanan, Virginia 
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STANDARD OIL CO’ 


DEODORIZED GASOLINE ts usee vy 95 por cont of the CANN- 


ING TRADE. Why? Because it is best and cheapest, and |s for 


sale everywhere by Tank Wagon, in Barrels or iron Drums 


Address Our Nearest Tank Station or BALTIMORE OFFICE. 


BALTIMORE, FRIDAY, JULY 8, 1910. 


FRESH OYSTER CANS 


PLAIN AND LITHOGRAPHED 


Our “Snapvise’” and “Sealvise’” cans 


in the Slip Cover and Friction 

Top styles represent perfec- 

tion in Oyster Packages. 
Send for descriptive catalogue. 


The Largest Line of any 
Independent Concern. 


SOUTHERN CAN 
BALTIMORE 


Manufacturers of 


PACKERS? CANS AND GENERAL LINE 


WEEKLY REVIEW. | 


Of the Canned Goods Situation. Market Reports. Conditions 
and Changes. Outlook. 


The weather has been playing high jinks with canners’ 
crops this spring and summer, but its most direct effects are just 
now being felt. Thus, for instance, the cold, wet weather of 
May and June caught the seed corn in the ground and rotted 
it so badly that now, when sweet corn should be at least knee 
high all over the field, only a portion of it isso, and there are 
many great stretches in these corn fields where the corn is 
entirely missing. In other words only from 50 to 75 per cent. 
of the corn came up at all, and what did show is very uneven in 
size and appearance. - This condition holds good over the great 
corn canning sections of the East. It is true some of the corn 
is only now being sown, and much more of it was sown after 
the cold, wet spell, in other words the latter part of June. 
This should come through all right, with good weather from 
now on. But the outlook for this year’s crop of sweet corn is 
anything but bright. 

One of the mysteries of this corn situation is that shoepeg 
corn seed seems to have matured much better than the Ever- 
green. All through Harford county this is the condition. The 
Evergreen corn fields are thin and very poor looking, showing 
a great loss of seed, even after replanting. And many of the 
fields have been plowed under and reseeded. The great diffi- 
culty about this is that seed corn cannot be had. There is a 
great scarcity of it all over the country. 

Peas, however, are suffering more from the bad weather 
than any other crop. The outlook on the crop and pack of peas 
is decidedly bad. Speaking generally, not over 50 per cent. of 
a pack seems possible throughout the West. The cause of this 
is the dry, hot weather, and the scorching hot winds which have 
been in constant attendance in the pea growing and canning 
sections. In Michigan and Wisconsin the canning of peas usu- 
ally commences about July 5th to roth, but this year the sudden 
excessively hot and dry weather forced the canners to commence 
operations as early as June 20th, in the effort tosave some of the 
crop. Even with this start it is now noted that the early and 
late plantings are all coming in together, forcing a rush upon 
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the factories that is taxing their ability to handle it. Taken all 
together a consensus of the special reports made in the last few 
days, shows that there cannot be over 6624 percent. of a full 
pack, with all the probabilities looking to less than 50 per cent. 
Quoting briefly frum these special reports (they will be pub- 
lished in full next week): 


PENTWATER, MICH., June 27, I9IO. 
“Excessively hot and dry; peas maturing very rapidly and immature- 
ly. Have begun our pack.”’ 
CLINTON, WISs., July I, 1910. 
“*3tarted packing 25th. Have gotten 60 cases per acreon Alaskas, as 
against an average of 90 to 1fo cases. Hottest day of year and should this 
continue for three or four days more we are satisfied that our later seedings 
will be almost a total failure.’’ 


ONALASKA, WIS., June 30, 1910. 
‘‘Have completed pack of early peas; 50% of normal pack. Should we 
have immediate rain (of which there are no prospects) we might at best 
secure 25% to 40% of a crop of late peas. Crop is so uneven we will prob- 
ably turn it in for seed peas.”’ 


Eau CLair, WIs , June 30, 19:0. 

“‘Have no rain since peas were planted; early stock is not yielding 50% 
of an average pack. lf we should go another week without rain and our 
later varieties are cut down it is a question whether we will get much over 
30% of a pack. Considering our Chetek and Reedsburg factories, where 
conditions are a little better, don’t think it possible for us to get over 50% 
to 60% cf a pack even if we should get rain and favorable weather condi- 
tions from this on.”’ 


GREEN Bay, WISs., July 1, rgro. 
‘‘Began pack June 20th. Our early crops have not been bad, but our 
later crops won’t amount to a great deal ”’ 


Wausau, WISs July 1, tg10, 
‘‘Conditions here could not possibly be worse. Do not expect over 
40% of last year’s pack, which was but 60% of an average one Today 
there is a dry, hot wind blowing, almost like a blast froma hot furnace. 
Started packing on Monday and have already jumped 200 acres and left 
them for seed purposes. We will not have enough to furnish 50% of our 
future orders.”’ 
HART, MICH., June 29, 1910, 
‘“We feel at present time if we harvest 50% of a pea crop we will do 
well. We are running full force at all our plants, doing our best to save 
the crop. First, second and third sowings are coming in all together. If 
we get rain our late plantings will be fair, but at best we cannot hope for 
more than 60% of a crop.”’ 


WESTMINSTER, MD., June 27, Ig10. 
‘*Wound up our pack Saturday, with about a normal yield. We are 
practically sold up on everything ”’ 


BRIDGEVILLe, DEL., June Io, I9I0. 
“The acreage through the Eastern Shore is about normal, but the pack 
will be about 15% short of last year. All the packers on the peninsula are 
cleaned up on 19¢9 stock.’’ 

There is New York State still to be heard from to complete 
this resume of the pea situa ion; but there is enough evidence 
shown here to make hulders of peas a little cautious about letting 
go ofthem. New York State is known to be having very hot, 
dry weather, and all the probabilities are that peas are rushing 
into the factories there, as ia Michigan and Wisconsin. New 
York never gave any indications of a better than average pack 
of peas this season, so it cannot be counted upon to make up for 
the losses elsewhere. 

Indiana’s pack of peas is finished, and is not over 50% of a 
normal one. Indianapolis reports 50%, and one packer in 
Greenwood Indiana reports 50% and another 45%, as their 
respective shares of this year’s pack of peas. 

There bave not been many changes in the canned goods 
market of this City. Blackberries are advanced about 5c. all 
along the line, and the same is true of cherries. String beans 
have also scored an advance of about 5c. Peas, with the single 


exception of extra sifted which have advanced 5c. on the week, 
are standing still. 

Demand for tomatoes has drifted into orders for immediate 
requirements, and there are no changes to be noted in the prices. 
Corn is as independent as ever, and no packer seems anxious or 
willing to accept future business at any price. 

The can companies have withdrawn prices from the market 
column, and are advising that they will be glad to quote on 
application. 


Machinery. 


For Sale.—100 h. p. return tubular Boiler, with stack, 
$475.; 40 h. p. vertical Boiler, $225.; 40 h. p. horizontal Boiler, 
$240.; Vulcan 4o h. p. steam Engine, $300.; 25 h. p. Engine, 
$175.; 15 h. p. Engine, $115. Pumps of various sizes and 
styles. Above little used and in excellent condition. Address, 

HUGH ROSS, Woodbine, Pa. 


THAT IT WORRIES YOU. 


easy to apply; dries quickly. 


HAVE YOU ANY RUSTY CANNED GOODS? 
YOU CAN STOP THAT WORRY BY USING 


MAIER’S SILVER LACQUER 


Will cover ALL rusty cans---the more rusty the cans the better it will cover. 
Your cans will get their original color and look like fresh packed. 


WE MANUFACTURE LACQUERS---ALL COLORS---FOR BRIGHT AND RUSTY CANS. 
JOHN G. MAIER’S SONS, 


IF YOU HAVE WE KNOW 


Ready for use; 


BALTIMORE, MD. 


AYARS CAPPERS 
TACKSTICK PASTE 


Canning Machinery for Corn and Tomatoes 
NEW and SECOND HAND 


A. K. ROBINS & CO., 724-26 E. Pratt St., Baltimore, Md. 


KING TOMATO FILLERS 
HAMMOND LABELERS 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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The following advertisement appeared in “The Trade” during season 1¢08. 
Several extracts having recently appeared in the trade papers relative to 
the “Quality Campaign” we have decided to republish the full advertisement. 


Better Canned Goods 


MEANS 


More Canned Goods 
QUALITY MEANS QUANTITY 


Let every package of Canned Goods be a Food Show. 
Build up the Canned Goods industry by packing superior goods. 
Do not weaken the structure by packing inferior goods. 


Give the consumer value received. 


Make your pack a positive, not a negative influence. 


Don’t forget Canned Goods are eventually intended for eating purposes. 


Remember ‘‘the proof of the pudding is in the eating.’’ 


The Consumer is the court of last resort. 


The yearly consumption of Canned Goods is only 10 cans per capita. 
Educate the Public to more Canned Goods with better Canned Goods. 


Start right with the right container. 


Use the can of quality, the housewife’s guarantee of: goods of Quality. 


The Sanitary Can 


SANITARY CAN CO. 


Factories: 
General Office: Fairport, N. Y., Indianapolis, Ind. 
447 W. FOURTEENTH STREET Bridgeton, N. J. 
NEW YORK CITY Sanitary Can Company, Ltd. 


Niagara Falls, Ontario. 


CANS MANUFACTURED_UNDER MAX AMS PATENTS 
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CHICAGO MARKET. 


Special Correspondence to *‘The Trade’’ 


CHICAGO, July 6, Ig10. 

Burning Up.—It is reported here that the crops in lower 
Michigan are burning up from the effect of wind and hot sun, 
untempered by rain. In the immediate vicinity of Chicago we 
have had no rain whatever for six weeks, and the grass on the 
lots or lawns which are not sprinkled is dead anddry. Garden- 
ers report that all kinds of vegetation is suffering greatly from 
lack of rain. Wisconsin seems to have fared some better, but 
even there the prospects for fine and fancy qualities of peas is 
very unpromising. 

Later Information.—I have just read a letter from the 
Cheboygan Canning Co., of Cheboygan, Mich., which states 
that the prospect for peas in that part of the state is ruined, and 
that both Alaska and sweet peas are practically less than half a 
crop, owing to the drought. 

I was also shown a letter from the Wausau Canning Co., 
Wausau, Wis., big and reliable packers of peas. That company 
has issued a circular to its customers, advising them that they 
need not expect more than a 50 per cent. delivery, and the letter 
shown me stated that they were doubtful about being able to 
make even 50 per cent. delivery, as the lack of rain had about 
ruined the yield. 

I understand from good authority :hat conditions elsewhere 
throughout Wisconsin are about the same as they describe. 

Canned Corn.—I have a letter from an Illinois cannery in 
the black belt, one of the big four canneries, which states that 
the crop is looking well, and that the situation is as follows: 

‘*As to the outlook for corn, the crop prospect with us is 
very good, but our acreage is not as much as we would like to 
have. -We think, barring accidents, that we will have a normal 
pack. While the stand is not as heavy as we have had some 
years, the corn is in an excellent condition, and with the several 
showers which we have had of late, indications are normal.’’ 


SPECIAL - AND - MACHINE 


OF ALL SORTS 
QUICK SERVICE GUARANTEE, ABSOLUTE 


LAITNER BRUSH CO., Detroit, Mich. 


JUST GET OUR PRICES BEFORE PLACING THAT ORDER 


Wisconsin packers however will take no orders for corn and 
in fact no other packers will until conditions are further devel- 
oped. Spot market nominal. 

Canned Tomatoes.—Retailers have gotten an idea that 
canned tomatoes are going to be scarce and high. They get 
their impre‘sions usually from the price and condition of the 
market for fresh tomatoes and the reports they get from the 
produ:e commission houses. That source of information is of 
course not reliable as it has no bearing on the late crop from 
which canned tomatoes are picked, but the retailers are never- 
theless buying tomatoes for spot and future delivery more freely 
than before this year. 

Canned Salmon.—New Columbia river shipments of Chi- 
nook salmon are now in transit. None has arrived at Chicago 
yet. The spot market is here of desirable lots or qualities. 

Canned Sardines.-—American oil sardines, all styles, are 
scarce here and prices are nominal. No good report of the catch 
has arrived here and holders are stingy sellers. The sardine 
season is here and imported goods are moving out rapidly for 
all grades and kinds. 

Canned Meats.—These goods have lost friends ani prestige 
so steadily that the wholesale grocers trade on them is most in- 
significant. It is evident that the ‘‘muck rakers’’ and sensa- 
tionalists have almost ruined the business. It may be that far 
west and far south trade continues to take canned meats in con- 
siderable quantities but that cannot be said of the central west. 
Cheap ‘‘ham flavor’ and ‘‘tongue flavor’’ potted meats still con- 
tinue to sell to some extent but canned corned beef and the bet- 
ter grades of canned meats have subsided. 

WRANGLER. 


Foreign Tariffs. 


CUBA. 


Minister John B. Jackson reports, from Habana, that a bill is now 
under consideration in the Cuban House of Representatives, amending 
Tariff No. 271, so as to read : 

Vegetables and legumes, pickled or preserved in any manner: (a) In 
drums, 10.833 per cent ad valorem: (6) In tins, bottles, casks, bushel, 
half-bushel, and quarter-bushel kegs, or other similar containers, net 32.5 
per cent ad valorem, 

Under the present tariff, preserved vegetables packed in any manner 
are dutiable at 3234 per cent ad valorem, with a reduction of 30 per cent of 
the duty on imports from the United States. 

The object of the measure is stated to be the protection of a new in- 
dustry, ‘‘which promises to give emyloyment to large numbers of work- 
ers,’’ If the bill passes, olives can be imported in bulk (drums) at a re- 
duced rates and it will pay to establish factories to pack them here, as they 
are now packed elsewhere, in tins, glass, or kegs, in accordance with 
the local demand. 


COOPER JESSUP CHARLES W. ROBERTS 


JESSUP & ROBERTS 


COMMISSION MERCHANTS AND BROKERS 


CANNED GOODS 
No. 3 S. FRONT STREET, PHILADELPHIA, PA. 


THE EVERETT B. CLARK SEED CO. 


SUPERIOR SEEDS 
GREEN BAY, WIS. MAIN MILFORD, CONN. 


EAST JORDAN, MICH. OFFICE 


GROWERS OF FOR CANNERS 
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A Present Day Necessity 
Reduces Operating Expenses 
Always Ready 


“ 


TWO MODELS 
Standard Tips Nos. 2, 2’ and 3 
Universal Tips from Flats to No. 3 


With our new Peerless Self-Fluxing Sol- 
der not one unsatisfactory report 
during season of 1909 


| 
a 


All |Parts Interchangeable. Fully Guaranteed 


1910 Model. New departure. 18 Steels. Steels can be attached or detached while in 
Caps all cans, %4-lb. to gallons. Adjusted to any size 


operation. Electric or shaft drive. 
can in 10 minutes. Large capacity at low speed. Fewer leaks. Complete with Auto-Tipper 


CHICAGO SOLDER CO. 
218 N. Union St., CHICAGO, ILL. 


SEE NEXT PAGE 


WRITE FOR PRICES 
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The Chicago Capper 
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CHICAGO SOLDER CO. 


MANUFACTURERS OF 


TIPPING SOLDER 


TRIANGULAR BAR 
SOLID WIRE crnisson 


SOLDERING FLUX 


FOR MACHINE AND HAND CAPPING 


SPECIALLY ADAPTED FOR 


CANNERS’ NEEDS 


ANYGRADE Prices Reasonable 


Solid Wire Solder Self-Fluxing Solder 


218 N. Union St. - = CHICAGO 


SEE PREVIOUS PAGE 


WRITE FOR PRICES 


WARRANTED HALF AND HALF 
SS 
| 
SS 
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NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions. 
Changes and Outlook. 


NEw York, July 6, 1910. 

The Market Remains Firm.—Not much change has oc- 
curred duri' g the week, though perhaps the gradual cleaning 
up of corn, for ex: mple, has made the price firmer with a sharp 
tendency upward on the most wanted grades. Other leading 
varieties are held firmly up to quotations, with sales made at 
full outside prices. In most sorts the quantity available is so 
small that any considerable demand would cause a clean up very 
shortly, and this would Jead to higher prices as the movement 
increased. Nearly all holders insist upon full outside quota- 
tions, with here and there one asking more than the quoted 
price. It may be said, therefore, that the markt is firm with 
an upward tendency, if there is any difference in the situation 
at all In most cases buyers are acting only conservatively, 
with the teadency toward smaller purchases in all leading 
varieties. 

Tomatoes.—The market has not changed materially dur- 
ing the week just closed, though, perhaps, the fact that there is 
something of a shortage is made more apparent as the season 
has advanced. There is, everything considered, a feeling that 
the crop will be ample this year, though possibly somewhat 
late. If that is the case, as appears likely, then it will be wis- 
dom for holders to maintain their prices and see that they do 
not dispose of their stock below what seems to be a good price. 
Stocks may be ample for all requirements, but there is no reason 
why holders should throw away their goods. They can get 
good prices forthem. In some respects there is a disposition to 


ask more for full standard 3s, yet there is comparatively little 
demand for them beyond satisfying the regular routine of trade. 
In some particulars business is not quite as active as it was last 
week, while in others it is perhaps more active. Meanwhile it 
has been good planting weather, and the plants have been set 
on a good many fields where there have not been setting hereto- 
fore. Possibly the hot weather has been detrimental in that it 
is impossible for plants to do well when the sun scorches. But 
it is worth something to get the interminable wet warmed up 
and dried up. It only requires a moderate amount of moisture 
with a fair portion of heat and the plants will grow very fast. 
But at best they will be somewhat late in all localities near here. 
Futures are not attracting much attention, and buyers are tak- 
ing only such supplies of spot goods as are essential for their 
daily requirements. No. 2s are selling about the same as they 
have done, and there is no change in the situation with refer- 
ence to No. 8s and No. tos. 

Corn.—Stocks are about cleaned up. In some varieties it is 
almost impossible to buy beyond a relatively small quantity. 
The situation has not shifted materially, excepting that it has 
grown firmer, and there is more and more difficulty in obtain- 
ing certain grades of about all varieties. It seems to be reason- 
ably certain that the new pack will come upon a bare market 
and prices are quite likely to rule high proportionately. The 
situation seems to offer few opportunities for any considerable 
shift, while the upward tendency of prices restricts purchases in. 
some degree. The future market has been extraordinarily active 
and sales for prompt delivery are heavier than ever previously 
known. Packers believe they are about up to the limit of their 
capacity and refuse to accept any further orders. 

Peas.—In the South the pack is reported disappointing and 
wherever it has begun in Wisconsin the same thing holds good. 
It has just begun in New York state and the outcome is uncer- 
tain, but it promises to be fair. The quality is said to be good 


PURE FOOD LAWS 


as well as common sense, demand care and cleanliness in 


handling the canned products. 


I can show you how to make your factory Sanitary and 


up to date, at a very small cost—also reduce your help and save raw 


stock. 


Write me. 


Md. Savings Bank Building 
BALTIMORE 


Bell ’Phone, St. Paul 5906 


E. J. JUDGE 
CANNERY REQUIREMENTS 


n IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 
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and the present favorable weather will help a good deal in de- 
veloping a better situation. There is much in the situation that 
promises well, but the outcome is too uncertain to encourage 
packers or others to become over sure of their ground. 

Salmon.—The conditions which govern in the salmon 
market have not shif.ed. It is almost impossible to obtain any 
considerable quantity of any variety. Red Alaska is held up to 
$1.60 for small lots and holders are not anxious to seJ] at that 
figure. Other varieties, with the exception of pinks, are all in 
second hands and the outcome of a demand is uncertain. Pack- 
ing goes forward slowly and not much business is done, ba ed 
upon the high prices that now prevail. The run on the Colum- 
bia river is light and other varieties are at present uncertain. 

Sardines.—The market remains fairly steady though with- 
out special features in any variety. Holders are insisting upon 
obtaining full prices for their goods, though buyers naturally 
think otherwise. The run on the Maine coast is reported light 
and demand is, perhaps, rather more active than the present 
conditions would seem to warrant. Inthe main all stocks are 
held firmly, though without any upward tendency. In foreign 
sorts there is no change. The market is dull because of small 
supplies and high prices. 

Fruit.—No changes has been made in the prices of fruit. 
Everyone is awaiting the outcome of the pack and sales are be- 
ing made in a conservative way, though without much actual 
interest manifested. Sales have not been heavy since the an- 
nouncement of opening prices. Some have confirmed orders 
placed subject to approval of price, but aside from that the 
activity in the market is limited. The liberal supply of fresh 
fruits is largely responsible for the present uncertain conditiors 
existing in the fruit trade. As long as that lasts sales of canned 
sorts will not be as active as they will be later. In the main, 
however, the market is about the same as it has been all along. 
Buying at this season, excepting of special brands or for a spec- 
ial purpose is weak and interest is lacking in most purchasers. 

Hupson. 


Potato Blight in Australia. 


Consul Henry D. Baker, of Hobart, reports that the recent 
prevalence of the Irish blight in the Australian States of New 
South Wales, Tasmania, and Victoria has given much impetus 
to the use of sprayers. He reports on the mixtures used in 
spraying as follows: 


Bluestone, mixed with lime, is always used, and sold com- 
mercially as Bordeaux mixture, or is prepared by thoroughly 
mixing 6 pounds of bluestone, 4 pounds of quicklime, and 40 
gallons of water. With Bordeaux mixture careful straining is 
required or the spraying nozzles will clog. This is equa'ly true, 
however, of all mixtures. Sometimes bluestone-soda (washing 
soda) mixture, viz, 6 pounds of bluestone, 7 pounds of washing 
soda, and 50 gallons of water, takes the p'ae of the lime in the 
Bordeaux mixture, generally, however, where quicklime is not 
easily procured. This solution is of a sky-blue color, and more 
watery in appearance than the Bordeaux mixture It does not 
adhere to the foliage as well as the latter, hence it is not suita- 
blo for wet districts, ror so good to apply in showery weather. 
All experts agree in the importance of a good pumpin spraying, 
for with such a pump one gallon of mixture will go as far as 
two gallons with a bad sprayer. 


British Columbia Salmon Season. 


Consul Abraham E. Smith, of Victoria, in reporting that 
the salmon season opened in British Columbia on July 1, re- 
views the prospects: 

It is stated 56 canneries will be operated in 1910, of which 
22 are located on Fraser River, 12 on Skeena River, 8 on Rivers 
Inlet, 4 on Naas River, and 10 in outlying districts. The pack 
of all kinds of salmon on the Fraser River this season is ex- 
pected to range from 175,000 to 250,000 cases, the difference in 
the figures representing the different opinions of varivus can- 
ners. The pack of socke)es on the Fraser River is variously 
estimated at from 100,000 to 150,000 cases. The estimated 
pack of all kinds of salmon for British Columbia is between 
500,000 and 600,000 cases. At the 22 canneries whicl will be 
operated on the Fraser River arrangements are being made now 
for the opening of the :ockeye fishing season. Preparations are 
being made for the establishment of two salmon hatcheries on 
the west coast of Vancouver Island. 

Under the directien of an American scientist of California, 
for the past eight years, the salmon- packing industry of British 
Columbia has been developed to 4 reater extent than ever before. 
This American expert, however, having recently received the 
appointment of state fishery commissioner of California, has re 
signed his position in British Columbia, to take effect August 1, 
1910. His official report of the pack for 1909 in British Colum- 


bia was 967,920 cases salmon of 48 pounds each, of the approxi- 
mate value of $5,600,000. 


PATENTED 


NHOO IWHHOW 


MORRAL BROTHERS 


MANUFACTURERS OF 


THE MORRAL CORN HUSKING MACHINE 

THE MORRAL CORN SILK BRUSHING MACHINE 
THE MORRAL SINGLE CUT CORN CUTTER 

THE MORRAL DOUBLE CUT CORN CUTTER 
THE MORRAL CORN COOKER-FILLER 

THE MORRAL CAN WIPING MACHINE 

THE MORRAL LABELING MACHINE 


ALSO DEALERS IN 
CAPPING MACHINES and RETORTS 


and can furnish complete Line of Corn Canning 


Machinery. Write for circulars and other 
information. Address 


MORRAL BROTHERS 
MORRAL, OHIO 
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MORE TOPS AND BOTTOMS 


Out of the Same Size Sheet, in 


BLISS Presses, Arranged with STAGGER FEED 


These nachines possess many advantages for the economical 


manufacture of can tops and bottonis. 
The patented stagger feed attachment utilizes the plate to its 
fullest extent, eliminates slitting sheets into strips; the scrap is 
automatically sheared from the sheet, facilitating handling. The 
operator at all times is handling solid material. 
The No. 18 press with this attachment is used for cutting and 
forming caps. 


Write for further information. 


We build the complete line of High Speed Automatic Can 
Making Machinery for both 


we OPEN TOP AND PACKERS’ CANS | 
No 19 “BLISS PRESS, wan STAGGER SEND FOR CA TALOGUE No. 14. | 


FEED GUAGE, AND TABLE for Cutting and Stamp- 
ing Can Tops and Bottoms ;: 


E. W. BLISS COMPANY 


25 ADAMS STREET, BROOKLYN, N. Y., U. S. A. | 
Representatives for Chicago and vicinity: STILES-MORSE CO., 562 Washington Boulevard, Chicago, IIl. 


HONEST EFFORT, hard work and merit will 
always reap its just reward, and you hear nothing 
but praise for the product of the house that is The PERFECT CAN STAMPER 
conducted with those principles. 


It is not surprising, therefore, but we are nevertheless 
pleased, that the success of “THE JoNES” machin- 

120 Cans per minute. 

Each Mark Perfect. 


ery is so thorough and complete, and we want to 
thank all our friends and customers. Keep your 
eye on the ads. that appear in this space each 
week, 


Power Necessary 


Hundreds in use. 
PRICE $25.00 EACH 


| ROTARY STEAM APPLIANCE MrFe Co 
The Jones Machine Company, BATAVIA, N. Y. 


WM. H. SMITH A. K, ROBINS & CO. 
Office, 221 N. Calvert St., ° 
LEROY, N. Y. BALTIMORE, MD. 
Factory, 227-229 N. Holliday St., General Agent Eastern Agents 
BALTIMORE, MD. 
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California ‘Market. 


The Situation in the Pacific Coast States, as reviewed by 
our Special Correspondent for the past week. 


San Francisco, CAL., July 2, rg10. 

Many Withdrawals.—The demand for California canned 
fruits and vegetables continues unabated, but already many 
packers here have sold all they expect to pack, and the business 
offered is now being handled by a few large firms. However, 
there is no packing firm, as far as is known, that is offering its 
full assortment, and many have made heavy withdrawals during 
the past week. Up toa few days ago the California Fruit Can- 
ners’ Association was still offering its entire list, but the de- 
mand for certain lines made it necessary to issue notices of with- 
drawals on several items. Many of these are for water and pie 
goods in large cans, for which there seems to be an exceptional 
demaud this season. No. 8 water and pie Bartlett pears have 
been withdrawn from the market, as well as water and pie apri- 
cots in the same size can. A very heavy demand has set in for 
cherries, and the Association has sold so heavily that its water 
and pie black cherries in No. 8 cans and No. 2% extra stand- 
ard and water, and No. 3 extra have been sold out. This ap- 
plies to black cherries only. The cherry crop is about packed, 
and is not as heavy as was at first estimated. Some packers 
have withdrawn their entire liue of cherries, pending the com- 
pletion of the pack. Although along some lines the prices of 
canned fruits apparently have not been changed since the open- 
ing announcement, packers are, nevertheless, getting more for 
their product from the reason that the discounts offered then, by 
some, have been withdrawn. 

Asparagus Pack.—Now that the asparagus packing season 
is at an end packers are computing their output, and from what 
can be learned the pack will be rather smaller than was at first 
reported. The lack of rains during April and May made the 
yield lighter than would have been the case otherwise, and this 
also affected the quality of the grass. While the quality of the 
early pack was of high grade during the latter part of the sea- 
son, when some of the packers commenced to see that there 
would be a market for all the output, there was considerable 
grass of an inferior quality put up and a number of late ship- 
ments have not met with the approval of buyers. Large size 
asparagus of the high grades is limited in quantity, and the 
California Fruit Canners’ Association is able to make but a 
75 per cent. delivery of Mammoth and large White asparagus. 
Other packers are making similar announcements, and there is 


quite a scurry here among buyers to secure needed supplies of 
these grades. 


Peas Short.—The pack of peas this year will be very large 
in California, and is now about at an end. At the reduced 
prices put out the demand has been heavy and in some lines 
there are withdrawals being made. Orders have been pouring 
in for gallon goods, and as the packers were not anticipating a 
heavy demand, the output prepared for has already been dis- 
posed of. The California Fruit Canners’ Association will be 
able to make but little more than a 75 per cent. delivery on this 
size, and this concern is about the only one packing the gallon 
size to any extent. 

Pumpkin and Squash.—A shortage in spot stocks of gal- 
lon pumpkin and gallon squash is being experienced and these 
goods are now selling at $2.50. 

Tomatoes.—Spot stocks of tomatoes are getting down to 
low proportions, but it is not anticipated that there will be any 
shortage before the new pack can be distributed. Spot stocks 
are selling at about the same rates as future goods, Growing 
conditions for this crop are very favorable, warm weather being 
experienced along the Coast, and the vines are in a very healthy 
condition. The acreage is below thr average. 

Oregon Berries.—California jobbers are in receipt of the 
opening prices on the Oregon pack of fruits and berries, and 
note that these are slightly lower than the rates named by Cali- 
fornia packers. This is true in regard to berries and plums, 
but in the line of cherries the prices are higher with but a light 
pack in prospect. The following prices are quoted for No. 2% 
standards: Lawton blackberries, $1.50; blackberries, $1.35; ° 
Cuthbert raspberries, $2 00; red raspberries, $1 80; Logan ber- 
ries, $1.65; black cherries, $1 60; Royal Ann cherries, $1.80; 
white cherries, $1 80; egg plums, $1.25, and Green Gage plums, 
¢1.25. These are all packed in sanitary cans. 

Apricots.—It is not often that apricot growers prefer to 
dry their fruit rather than accept $20 a ton for it in the green 
state from canners, but this season the attractive prices of the 
dried fruit, with the prospect of still higher rates, have caused 
many to refuse the offers of canners. In southern California 
the crop will be lighter than usual and is ripening earlier. The 
Ontario cannery has been purchasing fruit in the Cucamonga 
district, and is finding the fruit of splendid quality but rather 
difficult to secure. 

In the Santa Clara Valley the crop is also light, and pack- 
ing has not commenced, but the fruit is expected to ripen earlier 


than usual, the season being a couple of weeks in advance of 
that usually expected. 


Pineapple.—The steamer Wilhelmina which arrived re- 
cently from Honolulu, brought 9,000 cases of pineapple, some 
of which is this season’s pack. Packing is reported to be on in 
full blast there now. The Pineapple Products Co. has been or- 
ganized as a branch of the Hawaiian Pineapple Co. for the pur- 
pose of putting up the juice in a commercial form and market- 


SEEDS FOR CANNERS AND PACKERS 


THE NAME THAT STANDS FOR QUALITY 
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ing it as an advertised product, as is being done with Hawaiian 
pineapple. 

Salmon News.—The catch of salmon along the Columbia 
River is considerably heavier thin it was last season, probably 
as great as twenty per cent more, but .the pack is only about ten 
per cent greater. The demand for fresh salmon is increasing at 
such a rate that packers are not enabled to secure as large a per- 
centage of the catch as formerly. The estimated pack is dis- 
posed of and efforts are being made to put up as large a pack as 
possible with the assurance that all the fish can be di:posed of 
at good prices. The appearance of Columbia River fish in the 
San Francisco market has had the effect of making a slight re- 
duction in the price of spot Sockeyes, 1-lb. flats now being 


quoted at $2.00. Alaska red salmon, 2-lb. talls is also lower, 
being quoted at $2.20. 


The news that has been received from Alaska has not been 
of the most favorable character. Extremely cold weather has 
been ruling there, and it is feared that the early fishing opera- 
tions will be interfered with. 

George N. Armsby, of the J. K. Armsby Co., is expected 
to return from New York about the end of the present month. 
The suit brought against this firm for an alleged breach of con- 
tract with Delafield, McGovern & Co. of New York, has finally 
been definitely decided in favor of the New York firm. This 
suit involved a portion of the pack of 1900 Alaskan salmon, and 
has been stubbornly fought in the court since that time. The 
New York commission firm contracted to purchase from. the 
J. K. Armsby Co., the sole U.S. agents for the Alaska Packers’ 
Association, some 28,000 cases of salmon to be delivered at San 
Francisco. With the knowledge of the J. K. Armsby Co. the 
commission firm commenced to negotiate a sale for the entire lot 
in England, and as soon as the contract was closed for the pur- 
chase of the goods the English deal was carried through at a 
considerable profit. Balfour, Guthrie & Co., however, were 


the agents of the Alaska Packers’ Association in England, and 
had the sole right to sell the goods of the Association in that 
country, a fact not known to the New York house. The Alaska 
Packers’ Association was notified of the deal, and it in turn in- 
formed its American representative that this order could not be 
filled. The contract with Delafield, McGovern & Co. was 
broken, and this firm in turn was forced to break its contract in 
England. Suit was then brought against the J. K. Armsby Co. 
to compel that firm to pay damages equal to the profits lost in 
the transaction. BERKELEY. 


The Secretaries Meeting. 


On Friday and Saturday, July rst and 2nd, there was held 
at the Annex Hotel in Chicago, a meeting of the Secretaries of 
the various Canners Associations, called by Secretary Gorrell of 
the National Association, for the purpose of furthering the 
work of the Associations by creating harmony between the men, 
upon whom much of the work falls—the secretaries. 

Secretary Gorrell invited the various Secretaries to meet 
him on these days, so that they might outline a course of work 
that would produce better results than now obtained. And this 
meeting was in response to this call. 


Various topics of general interest or importance to all can- 
ners were discussed, but no definite action taken. Mr. W. F. 
Assau, secretary of the Baltimore Canned goods Exchange was 
made temporary Chairman of the meeting, and Mr. F. F. 
Wiley, of the Indiana Association, Secretary. It is not intend- 
ed to make this an Association; these meetings are to be held 
solely for the purpose of devising ways and means of accom- 
plishing the work in hand, and that there may be greater unity 
in this Association work. 

The following resolutions were adopted : 


The ‘‘Eureka’’ Can Filler 
has no equal. 
Thoroughly efficient; great 


capacity. 


Every can well filled. 
Automatic in operation. 
Guaranteed satisfactory. 

Prompt delivery. 


on The S. Howes Co. 
‘‘Fureka’’ Works, 
Silver Creek, - 


BOXES 


GEO. W. ZASTROW, 


MECHANICAL ENGINEER. 
1404 to 1410 Thames St., BALTIMORE, MD. 


IMPROVED STEEL PROCESS KETTLE. 


Manufactured to hold 800, 1,000 and 1,200 2-Ib. cans. Conceded to be the best; hun- 
dreds in use. Double thermometer pocket riveted to each kettle. Constructed so as to 
use either water, dry steam, or open bath process. 
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‘*We, the representatives of the Baltimore Canned Goods 
Exchange, the Western Canners’ Association, and the State As- 
sociations of Ohio, Iudiana, Illinois, and Minnesota, in conven- 
tion assembled, make the following recommendations to all 
State and district Associations, for better co-operation with the 
National Canners’ Association, looking to the accomplishment 
of better conditions in the canning trade. 

Statistics : 

1. That the National Canners’ Association continue to col- 
lect statistics individually from all canners in the United States, 
co-operating with the State and District Association secretaries 
in this work, and comparing and reconciling totals for the re- 
spective districts, before publication. 

2. These statistics should be called as follows : 


Acreage for corn and tomatoes eee July ist 
Total pack of Sept. 1st 


Total packs of corn and tomatoes... Nov. 1st 
Total stocks of corn, peas, and toma- 
toes on hand, whether sold or un- 
Jan. 1st and April rst 

3. That only total, and not individual, reports be given by 
the State and District Associations to the National Association. 


General Meeting of State Officers: 

We recommend that there be a meeting of the Presidents 
and Secretaries of each State and District Association to convene 
the first Tuesday in December at Cleveland, Ohio, together with 
the officers of the National Association, for the purpose of per- 
fecting a closer working organization between the National and 
different State organizations. 

We further recommend that the expenses incurred by the 
delegates attending this meeting be borne one-half by the 
National Association and one-half by the State Associations. 


National Convention Meetings: 


We wou'd also recommend that in addition to the voluntary 
attendance, the executive officers of each and every stite and 
district organization appoint delegates to officially 1epresent 
them at the next National Canners’ Convention.”’ 


‘The above resolutions, made in the from of a reco nmenda- 
tion, show the work and the kind of work done at this meeting. 
O wing to the shortness of time in which this meeting was gotten 
together, the attendance was somewhat smaller than it would 
otherwise have been. But there answered the roll call, the fol- 
lowing gentlemen: W. F. Assau, Baltimore Canned Goods 
Exchange; F. F. Wiley, Western Association, Edinburg, Ind.; 
F, J. Schuler, Injiana Association, Crothersville, Ind.; J. W. 
McCall, President Illinois Association, Gibson City, 
Warvel, Van Wert, Ohio, President Ohio Association; F. E. 
Hamlin, Secretary Minnesota Association, Le Sueur, Minn.; Gene 
Dickinson, Eureka, Ill., Secretary Illinois Association, and 
Frank E. Gorrell, of the National Association, Bel Air, Md. 


Preserving Fish In Paper. 


Capt. A. Solling, Danish fisheries agent in London, has for 
sometime been experimenting with the packing of fresh fish in 
specially prepared paper, and has reported interesting results, 
which Consul-General Wallace C. Bond, of Copenhagen, reviews: 


The main point in the preservation appears to be to inclose 
the fish as free from bacteria as possible in some cheap and con- 
venient material which will keep out the air and prevent the in- 
trusion of injurious aerial bacteria. Another important fea:ure 
of fish preservation is to prevent the ice water, with its injuri- 
ous bacteria, from contaminating the fish and at the same time 
to apply the frigidity of the ice in order to prevent the develop- 
ment of the bacteria that might be already in the fish. 


OLIVER J. JOHNSON, President. 


WHEELING CANS AND 
SOLDER HEMMED CAPS 


Company, 
Wheeling, W. Va. 
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DIRECTORY CANNERS. 


A Complete List of the Canners of the United States 


COMPILED BY THE 


National Canners Association from Statistical 
Reports,.2nd Edition. 


Carefully prepared and up-to-date. Arranged by Counties. Lists corrected by 
canners themselves; verified by competent authorities. 


Distributed free to members of the NATIONAL CANNERS ASSOCIATION. Sold 
to the Trade at $2.00 per copy. Postage prepaid. 


Address all orders to the 


NATIONAL CANNER S ASSOCIATION 


BEL AIR, MARYLAND. 
PERSONAL CHECKS ACCEPTED. 


MONITOR CAN FILLER 


FOR 
Om 
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— 
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WILL PAY FOR ITSELF IN A FEW DAYS USE 


THE SIMPLEST iced 10 DAYS’ TRIAL 
CAN FILLER n el YOU PAY 
IN USE UNEQUALL WHEN SATISFIED 


HUNTLEY MFG. CO., SILVER CREEK, N. Y. 
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By the Solling method of packing the fish in the paper be- 
fore placing them on the crushcd ice, the air is excluded and the 
ice water is prevented from reaching the fish. The effect of the 
ice through the paper prevents the development of any bacteria 
that might be already in the fish. In order to attain this.result 
it is absolutely necessarry that the fish be treated while alive, or 
at least when quite fresh, and it is therefore better to undertake 
the treatment on board the fishing boats. 

The fish should be cut while it is yet alive, the insides re- 
moved and the gills cut away; the head, however, ought always 
to be left. The sound, where such is found, is cut through, 
lengthwise, and all the blood under it removed. The fish must 
be cut so far back that all the blood accumulated at the anus can 
easily be removed. The fish is then cleaned and scrubbed well 
in salt water, inside as well as out, with a stiff brush until all 
the blood stains are removed. 

As soon as the fish has lain long enough for the blood to 
run off (it must be carefully observed that no bloody water re- 
mains in the belly), the fish is packed in the paper, which must 
be square in order to obtain the best packing, and each side at 
least one and one-half times the length of the fish. 

To start with, the fish is placed crosswise at one corner of 
the paper, and wrapped up firmly. The two corners are bent in 
and wrapped up, and the fourth corner tied with a piece of 
cord. The objection may be raised that this way of treating 
fish is too particular and takes too long, but the increased work 
and the increased expense will soon be offset by the higher price 
secured on account of the better preservation of the fish, and the 
intelligent fish monger will soon discover the advantage of hand- 
ling fish which, if not sold today, may be sold in 3, 4, or 8 days 
and still be equally good and fresh. 

It is not yet proved that all kinds of fish are equally adapted 
to packing in this manner; it may not pay, either, to pack all 
kinds of fish, but the better kinds of fish, like sole turbot, kitt, 


halibut, cod, plaice, and haddock, would biing better prices if 
treated in this way. Fresh-water fish like salmon, carps, and 
zanders, which are to be transported a few days, would have a 
different appearance at the end of the jourey if packed in the 
paper. 

The main point is that the fish must be cut, the bowels and 
the gills removed, and the fish well cleaned if it is to be sent 
long distances. From various experiments it is claimed that 
fish packed according to this method will keep fresh for a long 
time and make a far healthier and better product than when 
kept in direct touch with the ice. The paper is manufactured 
in England. [Name of maker and prices obtainable from the 
Bureau of Manufactures. ] 


Misbranding of Canned Apricots. 
Notice of Judgment No. 330, Food and Drugs Act. 


(SHORT WEIGHT. ) 


On or about October 14, 1908, G. H. Waters, Pamona, Cal., 
shipped from the State of California to the State of Indiana 
200 cases of canned apricots. Examinations of samples of this 
product made by the Bureau of Chemistry, United States De- 
partment of Agriculture, showed it to be misbranded within the 
meaning of the Food and Drugs Act of June 30, 1906. As it 
appeared from the above examinations that the said shipment 
was liable to seizure under section 10 of the act, the Secretary 
of Agriculture reported the facts to the United States attorney 
for the District of Indiana. In due course a libel was filed 
against the said 200 cases of canned apricots, charging mis- 
branding in that each case was labeled in substance in a manner 
to indicate that each of the cans contained therein weighed 2% 
pounds, whereas in fact the gross weight of each of the cans 


DON’T CAN 


WITH YOUR 


EYES SHUT 


Western Agents: SPRAGUE CANNING MACHINERY CO. 
5 WABASH AVENUE, 


CHICAGO, ILL. 


Use the Ryder Can-Marker and have 


every Can bear its identifying mark 


Let us Mail you a lisf of its users and some of their Testimonials 
§. M. RYDER & SON, Niagara Falls, N. Y, 


AGENT FOR BALTIMORE DISTRICT: 
S. O. RANDALL, Marine Bank Bidg., BALTIMORE, MD. 
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contained therein ave raged from 2 pounds 3 ounces to 2 pounds 
5 ounces, and praying scizure, condemnation, and torfeiture. 

On June 25, 1909, I. R. Howard entered an appearance, 
filed his claim to the goods and also filed an answer to the libel, 
and on the same date the court entered its decree of condemna- 
tion and forfeiture and directed that the goods be released to the 
claimant upon the payment of costs and the filing of a bond con- 
ditioned that the said goods should not be disposed of contrary 
to the laws of the United States. 

This notice is given pursuant to section 4 of the Food and 
Drugs Act of June 30, 1906. 

JAMES WILSON, 
Secretary of Agriculture. 

WASHINGTON, D. C., May 12, 1910. 


California Asparagus. 


In a circular letter dated June 25, the Griffith-Durney Co., 
wholesale commission merchants, San Francisco, Cal., state in 
regard to the asparagus situation: 

‘*The California Fruit Canners’ Association just announce 
that they will only make 75 percent. delivery on Mammoth 
White and Large White asparagus. In our advices of several 
weeks ago, we prepared you for this announcement, because at 
that time, judging by the way the fresh asparagus was coming 
in, we knew it would be impossible to pack sufficient to make 
full deliveries on those grades. The season is practically over, 
and the grass that is now coming in is only fit for low grades, 
so look out for advices of short deliveries on other grades, par- 
ticularly Tips. 

‘*The West Coast asparagus people will probably be short 
on Mammoth Green Peeled, but on all other grades and sizes 

‘they will make full delivery. We, therefore, think we will be 


the only people who will have a surplus of all grades to offer 
with the exception of Mammoth Green Peeled. 

‘‘Now not only is the Association short on the grades men- 
tioned, but we think other packers will be equally short if not 
more so, and if your friends wait until they know what deliver- 
ies they will receive from others outside of the Association, it 
may be too late for us to aid them. Please, therefore, present 
this matter to your trade immediately and tell them by all means 
to get in now if they wish to purchase any more asparagus. 
Remember the asparagus we are offering is the finest packed ; 
nothing finer ever went into a can.”’ 


Current Trade-Mark Data. 


The following trade-marks have been favorably acted upon by the 
U. S. Patent Office. Any person who believes he would be damaged by 
the registration of a mark may oppose it. All inquiries should be ad- 
dressed to Edw. S. Duvall, Jr , Patent and Trade-mark Lawyer, Loan and 
Trust Building, Washington, D. C. 
SERIAL No, 
47,888 Words: Golden Bantam, Owner, Big Stone Canning Co., 

Big Stone, S. D. Used on canned vegetables. 


49,647 Word: Bow Knot. Owner, Deming & Gould Co., Chicago, 
Ill: Used on canned salmon, 
46,743 Design and Word: A portrait of Henry Hudson with the 


word Hudson written above it. Owner, Hudson & Co., Mattituck, 
N. Y. Used on canned fruits and canned vegetables. Used ten 
years. 

43,462 Word: Searchlight. Owner, Casco Bay Packing Co., Free- 
port, Me. Used on preserved, canned, fresh or pickled fish, mus- 
sels, lobsters, crabs and crab meat, and canned clam chowder, 
fish chowder, lobster chowder, lobster salad and clam bouillon. 


Don’t Be Odd. ‘The wise business man keeps his eye on the 
other fellow. The ‘‘other fellow’’ in the canning business has 
‘‘A Complete Course in Canning,’’ priced at only $5.00. 
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LEWIS STRING BEAN CUTTER. 


The above illustration represents our improved String Bean Cutter. Weare using 
the same igen as on the original machine, which has given such excellent satisfac- 
tion and are still in use by many canners. 

Improvements consist of heavier frame, bevel gears and shaft drive for vibrating 
feeding hopper and screen. Knives held down by springs, allowing sticks, stones, nails 
or any foreign substance to pass under the knives without breaking any of the parts. 

Beans are scattered into vibrating hopper, fed automatically into pockets of drum 
carried to the knives, cut and dumped on to the vibrating screen, taking out the short 
pieces that may come from cutting close to the end of bean. Capacity about 20,000 two 
pound cans in ten hours 


Built by E. J. LEWIS, Middleport, N. Y. 
Movntestured under Wer 14, 1901, Machines using thie principle are infringing. 


Special Eastern Agents for 


The “Sprague” 
Line of Canning Machinery 
‘‘Hawkins”’ Continuous Capper, 
*‘Colbert’s Rotary’’ Tomato 
Filler, Model “‘M’’ Corn 


Cutters, Corn Cookers 


If it is 

used in a Silkers and all 
Canning Machines for 
Factory 

We sell it Canning Purposes 


608 Page Catalogue 
for the Asking 


Cans, Shooks, 
Solder, Crates, 
Climax Flux, Don't Worry, 
‘‘Loeckwood”’ ask os, wel gel 
Gas Machines, 
Tools, Etc., Etc. 


Correspondence Solicited 
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THE TRADE. 


PUBLISHED EVERY FRIDAY BY 
THE TRADE COMPANY. 
INCORPORATED. 


A. I. JupcE, - - Manager and Editor. 
304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE TRADE is the only paper published exclusively in the interest 
of the Canned Goods Packers of the United States and Canada. 
Established in 1878. 


TERMS OF SUBSCRIPTION. 
Payable in advance on receipt of bill. 


Six months, - - - - $1.00 
Canada, - - - - $3.00 


ADVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to THR TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers; other parties will be charged $2 00 
per inch per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE TRADE 
for inquiries and discussions among themselves on all matters pertaining to 
their business. 


Business communications from all sections are desired, but anonymous 
letters wili ve ignored. A. F. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, FRIDAY, JULY 8, 1910. 


EDITORIAL JOTTINGS. 


How many canners were in that Reno crowd when Jeffries 
was ‘‘canned’’ ? 


In this connection the next article of ‘‘canning’’ would seem 
to be the pictures, for the various States are rapidly putting a 
ban on their reproduction. This looks like the ‘‘canning’’ of 
the millions that were supposed to be in these moving pictures. 
Just another knock out. 


While this is not canned goods talk, we cannot refrain from 
saying that it is a shame that the promoters of this fake show 
could not have been given the knock out, for undoubtedly the 
whole thing was merely a scheme to fleece the public. There 
would be no fault found with this if the old racial question had 
not been injected into it, and used solely as the ‘‘come-on’’ to 
work up notoriety and to produce the results. 


We would have no criticism to make of the men who travel- 
led the thousands of miles to witness this fight, and paid big 
prices for admission, if the matter ended there. But the adver- 
tising men of this burlesque took every means to arouse a racial 
feeling, and in doing so have been guilty of inciting riots and 
murders all over the country—and for this why should they not 
be punished? As it is, with the moving pictures barred in 
nearly all the States—and they should be—it is the men who 
have paid honest money for a hishonest exhibition that suffer. 
To allow these pictures would be to continue and to increase 
this racial hatred all over the country. 


There is more to the canned goods packers in this question 
than many may suppose; because a great many of our canneries 


are entirely dependent upon negro help. Where this help is de- 


_ pended upon it has taken years to get them into right working 


order—it is a most difficult question to handle under the best of 
conditions—and a thing of this kind, coming right at the begin 
ning of the canning season is nothing short of damnable. Of 
the fight there is nothing to be said, but of the injection of the 
racial question into it asa means of advertising it, too much 
cannot be said, or the parties responsible for it too severely con- 
demned. 


We note with pleasure that a number of canners are now 
looking to the advertising of their products—to the consumers. 
In every mail we receive substantial evidence of this, in the 
form of circulars, neatly printed brochures and other forms all 
telling the virtue of the goods, and advocating their use. The 
idea of making brands well known in the households of the 
country has taken deep hold of many of our canners—and may 
it rapidly increase. 


The wise little housewives of the country are perfectly will- 
ing, yes anxious, to know what brands of canned goods may be 
bought day in and day out with a certainty that the goods are 
in the can. They have always been anxious to know this; but 
the canners seem to have been fixed in their determination that 
they should not learn this. There is an old axiom: ‘‘If a man 
bloweth not his own horn by whom shall it be blown?’’ It might 
be a good idea for every canner to paste that legend up over his 
desk, and at other points around his office, so that he will never 
forget to sing the praises of his goods to the people whom he 
expects or hopes will consume them. 


We have called attention to the failure of the industry in 
this respect so often that the subject is tiresome to us; but now 
that some of the seed has fallen on good ground and is bearing 
fruit, we have great hopes that the practice will become general. 

When a man puts a large amount of money into an adver- 
tising campaign on any line of goods, he can be counted upon 
to take good care of those goods. This is necessary in order to 
secure proper results from his expenditures. But the canned 
goods packers do not have to put large amounts of money into 
advertising. There are hundreds of ways of reaching the peo- 
ple they want to reach for very little money. api. 


We have often called attention to the fact that the patent 
medicine men never allowed a bottle or package of their goods 
to go to the public without carrying a message of persuasion to 
others. Their success was grounded on this principle—there 
was often little else back of the sales and the success of the busi- 
ness. The Pure Food Laws have proven this. 

If then it was good for the patent medicine men, how mnch 
more effective must it be with canned goods? The cost of print- 
ing matter to go with each can of goods will be found trifling, 
but the results from the increased consumption of the goods will 
be found immense. Certainly no single case of canned goods 
should go out without a placard in it to help the dealer dispose 
of the goods. The wonder is that the dealers do not refuse to 
handle goods which are not advertised to the public. 

We mentioned some years ago the opportunity nearly all 
canners lost, to use the best kind of an advertising sign—the 
roofs and sides of their factories. Located along the railroads a 
well worded sign on the roofs or sides of the factories would 
catch the eyes of the travelling public. We do not mean to 
paint the name of the firm only on the roof, but put rather the 
name of the brand and the product packed under it. Big adver- 
tisers pay thousands of dollars yearly for sign boards along 
these very railroads, to tell their story of the goods they offer. 
It must pay them—it will pay the canner. We have seen 


numerous factories with fine board fences around them—fences 
the bill posters would pay big money to decorate with their 
Why does not the canner spend a little money in 


placards. 
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having his placards displayed there? A reproduction of the 
brand ; a list of the good things in cans packed there; a hint 
that tried once would be to buy often, would find lodgement in 


many minds the canners little dream of now. And every new 
consumer c: unts. 


It pays to advertise—don’t make any mistake on that—if 


you advertise properly and well—whether it be canned goods or 
Standard Oil products. ais 


England’s Canned Goods Markets. 


London, June 24, 1910. 

SaLMon.—The market continues strong, with a considerable business 
doing at higher prices. Sales of red Alaska have been made at an advance 
of 6d. par case, chiefly for reshipment to the United States, whilst pink 
Alaska has advanced Is. per case In Puget Sound talls and flats business 
has been done at an advance of 3d. per case, and it is understood that they 
are for reshipment to the United States. There seems to be little doubt 
that further consignments will be required by America during the next few 
months, and therefore the likelihood is that prices will go higher. Fraser 
talls are 6d. to 1s. dearer; flats are firm, whilst half flats are 6d. to Is. 
dearer, and stocks are getting into very small compass. The Tencer has 
brought 500 cases, 

LOBSTERS are without any feature of interest, but there is no change 
to note. The Cambrian has arrived with 333 cases. 

SARDINES have been a quiet market, but prices are steady. No better 
reports are to hand of the fishing. Norwegian smoked are in good demand 
at firm rates. Amongst recent arrivals are the Britannia with 1,359 cases; 
the Avon, at Southampton, with 1,389 cases; the Fortuny, at Liverpool, 
with 1,043 cases; and the St. Servan, at Newhaven, with 400 cases. 

MEarts are very firm. 

FRUITS are quiet, but the market maintains a strong tone. Pineapples 
are in good consumptive demand, and continue to show an upward tend- 
ency. Offers from Singapore are conspicuous by their absence. 


Liverpool, June 23, 1910 

SaLMON—There has been a still further advance all round this week, 
such advance being mainly caused by the large demand not only from buy- 
ers in the United Kingdom, but for shipment back again to the United 
States. All kinds of salmon have advanced quite Is. to 2s. per case. 

SARDINES.—There is more enquiry for Norwegian, and more trade 
doing. 

Fruits.—These continue fairly active. Pairs maintain the advance 
recorded last week, and apricots are also in better enquiry. The prices for 


the new crop have not yet been announced, but much higher limits are in- 
dicated than were ruling for last year’s pack. Pineapples.—Hardly, if 
ever, on record has the market been so bare of so many shapes at one 
time. Those few who anticipated this happening are benefiting well by 
the present, and as it will be some little time before a further arrival, prices 
are likely to go higher. The amount of trade doing with Singapore is 
small, as supplies of fresh fruit are extemely scarce, and some canners are 
— to have already closed down for the season.—GrocERS GAZETTE, 
London. 


. **Exchange,’’ No Credit at All. 


We do not aspire to be regarded as the arbiter of the veracity and 
purity of the trade press, but we feel constrained to offer a few remarks 
concerning one custom which prevails to quite an extent, but which has 
never been adopted and never will be adopted by the New England Grocer 
and Tradesman, that of crediting selected articles merely with the word 
‘‘exchange.’’ That is the next thing to giving no credit at all, and it is no 
better than giving ne credit at all except that when crediting ‘‘exchange’’ 
the publication reprinting the article does admit grudgingly that it was not 
an original production, We often find in out exchanges articles that we 
would gladly reprint, articles that we would very much like to reprint 
because of their interest or value in one way or another, but we are pre- 
vented from doing so because we will not publish a selected article credited 
simply to ‘‘exchange,’’ and if we are not able to properly credit it with the 
full name of the publication in which it originally appeared we will forego 
the pleasure and the satisfaction of publishing it at all. 

Next to publishing an article from another publication without credit 
we consider that publishing it with simply the credit ‘‘exchange”’ is about 
the most reprehensive thing in journalism because it robs the original pub- 
lication of credit from its original work and not one is benefited thereby, 
not even the publication giving the original credit ‘‘exchange.’’ We do 
not see any objection to publishing the full name of a contemporary at the 
end or at the beginning or in connection with an article taken from its 
pone. The trade press, as a rule, we believe, is the most upright and 

onest and the fairest of all branches of journalism. There are very few 
abuses and very few discourtesies. Here isone custom which we hope to 
see done away with, and with its elimination we think that the usages 
prevalent in trade journalism would be about as nearly perfect as it is pos- 
sible to conceive in a business which involves so much detail and the con- 
sideration of so many important questions-_NEW ENGLAND GROCER, 
Boston. 

We should like to add to this excellent suggestion something for our- 
selves, which is that our name is not ‘‘Trade,’’ ‘‘Trade Jou1nal”’ or ‘‘Balti- 
more Trade’’—but “THE TRADE,”’ and we will appreciate it if our ex- 
changes will add ‘‘Baltimore’’ when giving us credit. 

The increasing number of publications using the word Trade, either 
alone or in connection with other words, as a name makes it hard for the 
reader to determine what publication originated the article. 


WHY NOT USE THE BURT TIME--SAVERS? 


Whether you label, wrap or lacquer cans by hand, the work is costing much 
more than if done by the BURT Machines---and your cans are not being finished 


near as well as they could be! 


A neat looking package counts much more than you perhaps realize because it 
is the outside appearance of the can that first impresses the consumer favorably or 


otherwise---and the first impression is a lasting one! ~ 


4, 


It will pay to adopt the modern mechanical way of labeling, wrapping or Jacquer- 
ing because it creates a big saving and makes cans more attractive. 


Particulars of the BURT Time-Savers will interest you---just write us whether 
you label, wrap or lacquer your cans, what size or sizes are used and the probable 


output. Do it now. 


BORT MACHINE COMPANY, 


BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE 
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Not at Canners’ Exchange. 


In our issue of June 24, we announced that the factory of 
the Levin Canning Co., at Santa Rosa, CalJ., had recently been 
destroyed by fire. We also stated that it was our opinion that 
if any part of the insurance was placed with Canners’ Exchange, 
Chicago, it would be paid very promptly. 

Mr. Lansing B. Warner, of Canners’ Exchange, advises us 
under date of June 27, that this concern had carried no insur- 
ance at Canners’ Exchange. Hesays: ‘‘Canners’ Exchange 
had no insurance on this plant, and if you care to do so we 
would appreciate it if you would state this in the next issue of 
your paper. If we had had the loss we most certainly should 
have enieavored to make prompt settlement.’’ 

In the same issue we also made a change in the advertise- 
ment of this concern, appearing on page 5, substituting the 
name of T. Herbert Shriver, Westminster, Md., for that of 
Mr. Chas. S. Crary, of Hoopeston, Ill., who has resigned. 


Foreign Trade Opportunities. 


[Inquiries in which addresses are omitted are on file at Bureau of 
Manufacturers. In applying for addresses refer to file number. ] 


No. 5118. DRIED AND PRESERVED FRUITS AND SAR- 
DINES.—Consul-General Louis H. Ayme, of Lisbon, Portugal, 


has forwarded a list of exporters of dried and preserved fruits. 


and of sardines, who have expressed a desire to form business 
connections with American importers in these lines. 

CANNED Goops oF VARIOUS KINps.—An 
American consul in Germany reports that the publisher of a 
local independent newspaper devoted to the canned goods and 
conserving industry wants the names and addresses of Ameri- 
can firms manufacturing or dealing in canned meats, vegetables 


No. 5103. 


and fruits, or in conserves, particularly specialties in 1 hese lines 
who desire representatives or agents in Germany. The itfor- 
mation received will be used for the establishment of an inter- 
national register of the conserving industry for the prompt 
answer of inquiries from dealers, importers, and all persons in- 
terested in this line of goods. American firms that have agents 
in Germany are requested to give the names and addresses of 
such agents. In correspondence with the publisher the German 
language should be used. 

No. 5149, AMERICAN DRIED FRuITS.—A European busi- 
ness man advises an American consular officer that he desires to 
import American dried fruits, such as prunes, apricots, peaches, 
apples, raisins, etc. He will be glad to hear from American 
shippers of these goods, and states that he is prepared to furnish 
references. Correspondence may be in the English language. 


Corn Syrup Labeled Glucose. 


According to a recent ruling of the Wisconsin Supreme Court, all corn 
syrup shipped into that state must be labeled ‘‘glucose.’’ This dec sion 
was handed down after the matter had been in court for over two years, 
having been carried to the higher courts by the Corn Products Refining 
Company to test a ruling made by the state food commissioner that all corn 
syrup be labeled glucose. 

As a result of the court’s decision, there has been established practic- 
ally a boycott on the article, as the large manufacturers refuse to label 
their product glucose, claiming that glucose is not the proper name, and 
that in labeling it ‘‘corn syrup”’ they say they are following the provisions 
of the national pure food law. 

So far no attempt has been made by the manufacturers to evade the 
Supreme Court’s interpretation of the law, but the manufacturers doing 
business in the State of Wisconsin have notified their customers to with- 
draw the article from sale unless properly labeled and in accordance with 
the decision just handed down by the Supreme Court of that state.—Mop- 
ERN GROCER, CHICAGO, 


THE BLAKESLEE 


SIMPLICITY CAN-RIGHTING MACHINE 


is becoming as indispensi- 
ble in the modern Canning 
factory as is the Capping 
machine. . . . « 


Don’t you want one or more for your Corn or Tomato Pack? 


They are adjustable for 
No. 2, No. 2% and No. 3 
cans. 


They will pay for them- 


selves in one season. 


For further information, 
etc., address 
A. K. ROBINS & CO., Agents, 
Baltimore, Md., 
or the manufacturers, 


BURDEN & BLAKESLEE, 


CAZENOVIA, N. Y. 


Tue METALLIC DECORATING CO. 


GOLD AND SILVER 


LACQUERING OF PLATE 
FOR 


Open Top and Sanitary Cans 


TIN PLATE DECORATING 


IN ALL ITS BRANCHES 


Lacquering and Printing of Plates 
to stand Processing a Specialty 


AMPLE FACILITIES TO EXECUTE ORDERS QUICKLY 


WORKS AT BROOKLYN, N. Y. 
WITH R. R. SIDETRACK AND 
NEW YORK FREIGHT RATE. 


194 CHAMBERS STREET 
NEW YORK 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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STICKNEY Double Pineapple Grater 
$125.00 


Instantly adjustable while running. 
Will handle one, two or three pound 
cans, and do perfect work. . . . 


CONDENSED MILK 
FILLER 


Standard machine of its class, in use 
by all the largest concerns. . . . . 


SPECIAL FILLING MACHINES for 
any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS, etc., in 


round or square cans or glass jars. 


HENRY R. STICKNEY 


PORTLAND, MAINE, U.S. A. 


SPECIAL AGENT 


SPRAGUE CANNING MACHINERY COMPANY, 
FOR 


THE JOHN R. MITCHELL COMPANY, 


Foot of Washington Street BALTIMORE, MD. 


SLAYSMAN & CO. 


MANUFACTURERS OF 
AUTOMATIC CANMAKING 
MACHINERY 


SOLDER USED 


3 LBS. CANS, 
3 LBS. PER THOUSAND 


2 LBS. CANS, 
| 234 LBS. PER THOUSAND 


1 LB. CANS, 
2 LBS. PER THOUSAND 


WRITE FOR PRICES “SLAYSMAN” NEW IMPROVED FLOATER 


FACTORIES 


OFFICE AND SALESROOM 


125-127 E. FALLS AVENUE 
718 BE. PRATT STREET 11 S. FRONT STREET 


BALTIMORE, MD. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE 
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“SWELLS, LEAKERS and RUSTIES,”—(The Jobbers’ View.) 


By WRANGLER. 


A prolific source of loss and annoyance to wholesale grocers 
is the imperfect processing and careless storage of canned goods, 
coupled with the use of cheap quality of tin plate and rough 
and careless handling of canned goods. 

Paekers guarantee their products for certain lengths of time 
and agree to reimburse buyers for swells and leakers, but such 
guarantee frequently expires before the goods are sold, and re- 
tailers bring back swells for redemption at most any old time, 


and if jobbers do not accept and redeem them, they lose cus- 
tomers. 


To avoid loss, a registration or card system should be in- 
stalled whereby to keep record of the following facts: 

1. Each canned goods bill when received, should be entered 
alphabetically as to the article, ‘‘corn,’’ ‘‘tomatoes,’’ etc., on a 
card, giving the quantity purchased, the price, the freight, date 
of bill, date of expiration of the guarantee against swells, the 
packers’ name and location and (most important), the name and 
location of the party billing the goods. It is the case about half 
the time, that the goods are not billed by the packers, but by 
some agent, broker, or possibly by some other jobber, and swells 
can only be collected for from the party billing the goods. 

2. This card record should be carefully gone over about 
once a week, and swells and leakers charged back before the 
expiration of the guarantee date. 

Every sale ticket or contract of sale for canned goods, 
should definitely state the term of guarantee against swells 
signed by the seller or broker, or agent, or both, and when a 
bill is approved or ‘‘O K’d’’ for payment, the sale ticket should 
be attached to it as a part of the record of the transaction, and 
so should the freight bill. 

A few cases, five or ten in each lot of canned goods, should 
be examined for condition immediately on receipt. If any im- 
portant per.entage of defective cans is found, a percentage, not 
less than five percent, should then be examined. ; 

_ If more than two or three percent of unmerchantable geods 
is found in the second examination, the goods should be held 
subject to shipper’s orders and the seller required to pay for the 


examination of the entire lot, so that it may be put in merchant- 
able condition. 


Any: percentage of swellsor leaks or bad rusties over three 
percent, leads to the inference that the goods have been insuffi- 
ciently or incompetently processed and are therefore unsafe to 
handle, as a lot of goods of that character will continue to de- 
velop leaks and swells indefinitely and cause endless disagree- 
ment with your customers and much loss, Such goods should 
be promptly rejected. 

A careful wholesaler will not turn out goods containing any 
important proportion of bad goods, even though they are guar- 


anteed and though the retailer is protected when he returns 
them. 


It is the shipper’s duty to forward canned goods in mer- 
chantable condition, and neither jobbers or retailers want to be 
loaded up with a lot of swells, leaks or rusties. 

It is recognized as one of the vicisitudes of the business, the 
imperfection of tin plate and a certain amount of rough handling 
which breaks the tin coating or the solder, that a certain pro- 
portion of leakers will be fouud in all canned goods. Most can 
makers make a small percentage allowance to packers for imper- 
fect cans. Therefore, if only a small percentage of swells or 


leakers or bad rusties are found and the guarantee runs six 
months or until July 1, it is customary in order to avoid the ex- 
pense of examining the goods, which amounts to from three to 
five cents per case, to send the goods out and redeem the unmer- 
chantable portion when returned by the retailers, 


A place to keep, classify and handle unmerchantable canned 
goods should be prepared on the top floor; being so located all 
odors are prevented from permeating the house. The basement 
is the poorest place in the store to keep swells, as the cans rust, 


giving packers the excuse that the goods were badly stored and 
an opportunity to refuse to redeem them. 


A fine arrangement for keeping and classifying such goods 
can be made along the wall in the corner of the top floor by 
piling up tiers of empty boxes on their sides open top outward, 
and putting each packer’s goods together in the same box or 
shelf. Large boxes should be used if there is plenty of space, 
like Baker’s Cocoa or French Mushroom cases, or No. 10 canned 


goods cases. The No. 3 canned goods cases can be used for the 
small lots or miscellaneous cans. 


.-Boxes are much better than shelving, as they can be re- 
moved or changed without cost when they become unsanitary or 
soiled and replaced with others without much cost, and the re- 


pository which is called the ‘‘swell rack’’ or morgue, must be 
kept clean. 


An account of stock of the swell rack should be taken by 
the man in charge on the first of each month, the goods 
promptly charged up and the bill mailed with a form letter, ask- 


ing a remittance and instructions as to the disposition of the un- 
merchantable goods. 


It is customary as a courtesy to protect the packer, by sepa- 
rating the sound goods with soiled labels from the swells and 
leakers, and when the packer furnishes labels, to relabel the 
goods at packers’ expense and dispose of them. 

However, there is a class of trade in nearly every town or 


city which will buy sound goods with soiled labels at a very 
small concession under the regular price. 


Bad rusties are generally classed with swells if they are so 
rustied that they cannot be sold or scoured bright. 

Springers, or cans that are not swelled tight, but which are 
‘‘sprung’’ at one end, and when that end is depressed, will puff 
out at the other, are to be classified with swells, as it has been 
after great contention at last admitted that they are caused by 


insufficient sterilization, and are incipient swells which will 
eventually develop into ‘‘bull heads’’ or tight swells. 


Frozen canned goods should be stored in a dry, cool place 
until they thaw out. Freezing sometimes causes them to puff 
out like swells, but it is from the expansion of the contents from 
freezing. The puffing will subside in a few days after the goods 
are put in warehouse, and the quality of the goods is seldom in- 


jured by freezing. If stored in a warm place such goods will 
‘‘sweat’’ and rust. 


If all packers would lacquer their cans, as do salmon pack- 
ers and a few others, there would be but little trouble with rusty 


cans, only about one cent per dozen would be added to the cost, 
and many times that amount would be saved by the protection 
from rust. 


Rusty canned goods are caused by the empty cans being 
stored in sheds poorly protected from wet or snow, or by the 
filled cans being permitted to freeze and then stored in a warm 
place, thereby causing the moisture in the atmosphere to con- 
dense on the cold surface of the cans, causing them torust. The 
only remedy for the trouble is to lacquer the cans. Aluminum 


lacquer is the best for this purpose, as it conceals the rust bet- 
ter than dark lacquer. 


It is very important not to let swells, etc., accumulate. 
The swell rack or morgue should be charged up once a month 
regularly. If allowed to accumulate several months, a large 
proportion of the goods will be lost through expiration of the 
guarantee and the filth and disagreeable character of the resur- 
rection will increase ten told. 
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YOUR SERVICE! 


DAY AND NIGHT 


THE CANNING 


Use the WIRES and you will 
see flow we work it! 


If you want anything in the line of Canning 
Machinery or Supplies you will serve 
your best interests by communicat- 
ing with us or our special 
agents before buying. 


Sprague Canning Machinery Company, 


. Chicago, Illinois. 


Gieo. E. Lockwood Co., Phila. H. R. Stickney, Portland, Me. 
S. F. Sherman, Utica, N. Y. Berger & Carter Co., San Francisco 
Geo. G. Glass, Majestic Building, Milwaukee, Wis. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Some packers will want their swelled goods shipped back, 
some will want them dumped and destroyed, some will want the 
labels stripped and returned and some will want their local brok- 
ers to examine the goods before ordering them destroyed and in 
some cities the local health departments condemn and destroy 


the swells and issue certificates upon which the jobber makes 
claim against the manufacturer. 


Do not sell swelled canned goods under any consideration 
whatever, to peddlers, or junk dealers or to cheap consumers. It 
is dangerous todoso. The state and city health departments 
are likely to prosecute the venders and they in turn will throw 
the reponsibility upon you, and should any sickness or death 
ensue, you could be mulcted for heavy damages. Beyond all 
such considerations, however, there should exist in the whole- 
saler a pride in his position as a purveyor to the public appetite 
which would cause him to conscientiously protect the public 
from unwholesome food, and swells are certainly unwholesome. 

All that I have so far said on this subject, applies to canned 
goods under packers labels. If you handle an important quan- 
tity of canned goods under your private or house labels, it will 
be absolutely essential for you to have a perforating machine 
with which you can perforate your labels before having them 
put ov canned goods, with a cypher perforation which will mark 


the labels with the packers or sellers number and with the year 
and month bought. In that way a record can be kept and 
swells, etc., billed and collected for just as if they bore the pack- 
ers label. 


Misbranding of Canned Corn. 
Notice of Judgment No. 342, Food and Drugs Act. 


(SHORT WEIGHT.) 


On or about November 2, 1807, the Morral Canning Co., of 
Morral, Ohio, shipped from the State of Ohio to the State of In- 


diana 600 cases of cannedcorn. Examination of samples of this 
product made by the Bureau of Chemistry, United States De- 
part of Agriculture, showed that the product was misbranded 
within the meaning of the Food and Drugs Act of June 30, 
1906. As it appeared from the finding of the analyst and report 
made that the said shipment was liable to seizure under section 
10 of the act, the Secretary of Agriculture reported the facts to 
the United States Attorney for the District of Indiana. In due 
course a libel was filed against the said 600 cases of canned corn, 
charging that they were misbranded, in that a portion of the 
said 60) cases were labeled ‘‘Two Doz. Two Pound Morral 
Brani Sugar Corn, Packed by Morral Canning Co., Morral, 
Ohio,’’ and the remainder of said 600 cases were labeled ‘‘Two 
Doz. Two Pound Emazetta Brand Sugar Corn, Packed by the 
Morral Canning Co., Morral, Ohio,’’ which statements were 
false, misleading and deceptive, and tended to deceive and mis- 
lead the purchaser into the belief that each can contained im 
said cases weighed two pounds, whereas, in fact, each of said 
cans did not weigh two pounds, but averaged from 26 to 28 
ounces. 

On March 27, 1909, the Morral Canning Company entered 
its appearance, filed an answer tothe libel, and set up claim 
to the goods. On May 22, 1909, the case came on for 
hearing and the court rendered its decree of condemnation and 
forfeiture, and ordered that the goods be released to claimant on 
payment of costs and on the filing of a bond. to be approved by 
the court, conditioned that the goods be not disposed of in vio- 
lation of the laws of the United States, or of any State, Terri- 
tory, or insular possession. 

This notice is given pursuant to section 4 of the Food and 
Drugs Act of June 30, 1906. 

JAMES WILSON, 

Secretary of Agriculture. 
WASHINGTON, D. C., May 12, Ig!0. 


What Some Users Say: 


“We run for weeks and did not lose a can.” 
“No need for poor cans unless you want them.” 


“We have the seamer running fine, have not lost a can in two 


weeks.”’ 
“We run hundreds of cases and not a can lost.” 
The can stands still. No slop, no waste. 


This machine is designed for sealing open top cans after being 


filled. 


The operator places the filled can, with the cover in position, 
The can is taken under a 
header, where the cover is pressed into position and fastened there; 
it is then taken into a dial which moves it around into the seaming 
head, where the can stands still during the seaming operation. 
These machines are regularly built for one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


Steward Patent Lock and Lap Side Seam Sanitary Gans 


on the conveyor on the left as shown. 


THE CAN 
STANDS STILL 


Patented and 


A Great Success. 


by us. 
We are the sole owners of this patent. 


All persons are warned against infringing this patent by mak- 
ing or using sanitary cans with lock and lap side seam. 


Why Not Use Them ? 


The Improved Lock and Lap Side Seam for Open Top Double 
Seam cans was ORIGINATED, DEVELOPED AND PATENTED 


Patents Pending 


“STEWARD” DOUBLE SEAMER, No. 6 
With Automatic Feed For Round Gans 


MANUFACTURED BY 


L.& J. A. STEWARD 


Rutland, Vt. - U.S. A, 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are not likely to be interested every week, in what is offered here, but it is possible 
you will be a dozen times in the year. If you fail to see and accept your opportunity your time is lost, 
together with money. Prices and terms upon application. 


FOR SALE. 


Second-hand Knapp Labelers rebuilt to latest model with new lap 
pasting device especially adapted to label dented cans. 

These Machines have all the new improvements, and we guarantee 
them to work as well as new. 

We will allow the full amount paid towards new Knapp Labelers any 
time within one year from date of purchase. 

These devices are new, and not contained in second-hand Knapp 
Machines offered for sale outside of our house. We have no agents. 


THE FRED. H. KNAPP COMPANY, WESTMINSTER, MD. 


Wanted. 


One Copper Jacketed Kettle, 75 or 100 gallons capacity. 
State condition, tilting or stationery, bottom outlet, price, etc. 
Address, ‘‘JACKET KETTLE,”’ care The Trade. 


Wanted. 


One Lye Peach Peeler; give capacity and make. Name low- 
est price and state condition. Address, 
“LYE PEELER,”’ care The Trade. 


Wanted. 


One Ice-Making Machine, one-half or one ton capacity. 
State make, condition and price. Address, 


“ICE MACHINE,” cae The Trade. 
FOR SALE. 

One M. & S. Corn Silker 

Five Baker Process Kettles 

One Burnham Corn Cooker 

Oae No. 2 M. & S. Traveling Hoist 

Sprague Corn Cutters 

One Star Capper 

One Stevens Tomato Filler 

One Baker Dump Scalder 

One Ketchup Finishing Machine 

One Sprague Exhaust Box 

Four Power Eureka A pple Parers 

One Counting Machine 

One Automatic Steam Engine, 8 horse power 

One Steam Engine, 20 horse power 

A large lot of miscellaneous items, consisting of shafting, pulleys, 

hangers, gas and gasolene firepots, paring knives, hand power apple 
parers, capping steels all sizes. ACME PRESERVE CO. Adrian, Mich, 


Machinery Wanted. 


One Hawkins Capper; One Auto Tipper; One String Bean 
Grader; One String Bean Cutter; One No. 3 King Tomato Fill- 
er; One Apple Filling Machine; One Blower; One Tin Can 
Marker. State lowest price, condition of machines, how long 
used and descriptions in first letter. Address, 


New Blue Grass Canning Co., Owensboro, Ky. 


Machinery For Sale Cheap. 


Harris Hoist; 40x72 M. & S. and 42x72 Zastrow pattern 
Retorts, complete; single bale cooking crates; Model M and M-A 
Corn Cutters; M. & S. double, Burnham single, Queen Anne 
double, Conant double and other Corn Cookers; M. & S. Silkers; 
Stevens (foot and power), M-B, Jersey Queen and King tomato 
Fillers; Baker double dump, Grasshopper and Triump Scalders; 
Sprague Exhausters; Bucklin Cyclone Pulpers, never used; Haw- 
kins Cappers; power Can Fillers; power and hand Apple Par- 
ers; carburetters and blowers; 14qt. fibre Buckets, some never 
used; 4-wheel standard trucks; capping steels; Sprague double 
mouth Fire Pots, part never used; crate lids; elevator chains and 
gearing; blanching and syrup tanks; 80 h. p. Boiler, used one 
season, good as new; also 4o h. p. horizontal and upright Boil- 
ers; twelve 15 h. p. Engines; steam pumps. Part of the above 
never used; majority used very little and as good as new. Let 
me have your inqtiries to prove to you that I have some rare 
bargains. I stand back of all my guarantees. 

HUGH ROSS, Woodbine, Penna. 


FOR SALE. 


Complete plant, 20,000 capacity; a great bargain in machin- 
ery: 

One Horizontal 10 H. P. Steam Engine, 
One Hawkins Exhaust Box, - - - 
One Jersey Queen Filler, - - - - 
One Stevens Automatic Filler 

‘* Hawkins Exhaust Box 

‘* Star Capper & Wiper 

‘* Crane Fixture, No. 2 

‘* Blower, No. 2 

‘* Two-Burner Carburater 
Three Firepots and Burners 

‘* Iron Kettles, 40 by 60 

‘* Line Shafts 
Eleven Wood Pulleys 
Thirteen Gandy Belts 
One 40 Horse-Power Tubular Boiler 

C. F. Harward, Halls, Tenn. 


100.00 
25.00 
75-00 


Bargains. 


Sprague compound silk Brusher. 

se 1893 Corn Cutters. 

‘‘Burnham”’ single filler Corn Cooker. 
Bakers single dump Tomato Scalder. 
Stevens foot power Tomato Filler. 

‘* belt driven Tomato Filler. 
Invincible three shoe String Bean Grader. 
20th Century No. 3 Gas Machine (new). 
Burt Can Wiping Machine. 

Reeves E No. o transmission countershafts. 
Land Blowers. 
Root Positive pressure Blower No. 4. 

small Sturtevant Blowers. 
Gasoline Tank, 17 in. diameter, 58 in. long. 
Grasshopper Tomato Scalder. 

ll of the above are in first-class order. 
NEW HARTFORD CANNING CO., 
New Hartford, N. Y. 


No. 3. 


Hawkins’ Capper For Sale. 


For Sale:—One Hawkins Capper, good as new. 
Address, 
PERRY B. Stocoms, New Church, Va. 


MACHINERY FOR SALE. 


One Sprague Capping Machine. 
Box. One Jersey Queen Filler. One Baker Double-Dump 
Scalder. Six Open Kettles. Twelve Crates. A large lot 
of miscellaneous items, consisting of Shafting, Pulleys, Blow- 
er, Hangers, etc; all pertaining to the canning business. 

Address, ‘‘PRINCE’’, care The Trade. 


Corn Cutters. 


One Sprague Exhaust 


For Sale:—One right hand and one left hand Model M, or 
M.A. Corn Cutters; little used; practically good as new, $120.00 
each. For quick sale, to make room. 

Address, ‘‘A,’’ care Tne Trade. 


MACHINERY FOR SALE. 


For SALE.—Two 40 H. P. Boilers, good for 85 lbs. pres- 
sure, full flush fronts, with rocking grate and buck stays. One 
45 H. P. Steam Engine; two 35 H. P. Steam Engines; one 30 
H. P. Steam Engine; two 15 H. P. Steam Engines; four open 
kettles, 40-inch diameter, with 12 crates. All in good condi- 
tion; for sale cheap. 

WINTERS & PROPHET CANNING CO., Mt. Morris, N. Y. 
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EMPLOYMENT EXCHANGE. 


NOTICE TO ADVERTISERS.—Paid subscribers can use this column 
Free for securing either positions or hands. To all others the charge is 
$2.00 per inch, per insertion $5.00 monthly ; cash with order. Where the 
address is care of THE TRADE, stamps should be sent to be used in for- 
warding answers, as the P. O. requires renewed postage on such. 

Advertisements will be carried for ome month from date received, 
unless notified to the contrary at the end of one month. Advertisers 
should drop us a postal if the ad is wished continued. 


HELP WANTED. 


WanTED—Competent Man, to Sell Canning Machinery and Complete 
Canning Factories. Address O. PRESSPRICH & Co., 103 Park Ave. 
New York. 


HELP WANTED—First-class man to superintend Can Factory. Seven 
lines machinery; one used to control labor and capable to keep everything 
in order. Address, ‘‘CAN MANUFACTURER,” care The Trade. 


WANTED IMMEDIATELY:—Competent man to operate Judge Peach 
Peeling Machine. Give full particulars. Address, A. K. ROBINS & CO., 
726 E. Pratt St., Baltimore, Md. 


SITUATIONS WANTED. 


PosITION WANTED—By an experienced and competent man, situation 
as manager or superintendent of canning factory. Can pack first-class 
goods, handle help and solicit acreage. Best references. Address ‘'H. R. P.”’ 
care THE TRADE. 


PosITION WANLED—By an experienced cannery superintendent, with 
first-class fruit and vegetable canning concern who use the open-top Max 
Ams patent sanitary cans. Four years experience with these cans, and 
twenty years experience in the canning business. A thoroughly reliable 
and competent man. Address ‘‘SANITARY,’’ care THE TRADE. 


PosITION WANTED.—By party with 23 years’ experience in canning 
fruits and vegetables, and a first-class machinist for the canning factory. 
Can build an entire plant or remodel an old one, and keep the machinery 
in the best condition. Will furnish Ar reference to those interested. 
Address, “‘I. N. F.’? care THE TRADE. 


PosITION WANTED.—As Superintendent, by man of long experience. 

Have the best of reference from former employers. Want a position where 

I will have entire charge of factory, and in such a position I can give the 

~best results as to quality and quantity and turn out the goods at the proper 

cost. Will be glad to give further information to those interested. 
Address, ‘‘C. B. W.’’ care THE TRADE. 


PosIr1ioN WANTED—By active, energetic Processor and Manager. 
Have managed factories successfully in the East, South, West and South- 
west; have handled all the latest and most improved machinery, equip- 
ment, methods and sanitary systems. Good manager of Help; executive 
ability. References Address ‘‘PRACTICAL,’”’ 212 N. Gilmor Street, 
Baltimore, Md. 


PosITION WANTED:—By expert vinegar maker. Spirit, cider and 
malt vinegar. Excellent reference. Address, ‘‘BATAVIA’’ care The 
Trade. 


PosITION WANTED—Having had twelve years’ experience as a buyer 
of canned goods of all descriptions, I desire a position in this line with 
established firm. Am thoroughly familiar with both Eastern and Western 
packing house products. Can give good reference from former and present 
employers. Address, ‘‘RESPONSIBLE,”’ care THE TRADE. 


PosITION WANTED.—By a practical and experienced man, having had 
25 years experience in the pickle and catsup business. Maker of Salad 
Dressing, Catsup, Chilli Sauce, Pickles, Sauer Kraut, Mangoes, Relishes, 
Olives, Table Sauce and anything in the pickle line. My firm is going out 
of business and must seek another position; can give best of reference, 
having worked for some of the best houses in the country and can, also, 
handle help. 
Address ROBERT HARTER, R. F. D. No. 1, Wheeling, W. Va. 


PosiTION WANTED.—By practical and up-to-date catsup cook, all 
grades, with or without preservative. I also pack a full line of fruit, vege- 
tables, pork and ‘beans, kraut, sweet potatoes, fruit butters, preserves, etc. 
Good handler of Help; best of references. 

Address Box 346, Marshall, Texas. 


There is more Profit in Specialties and Oddities than 
in Standard Packings 


If you agree with this and wish to consider any of 


the following, write for information. 


Turnips. 

Turnip Tops. 

Potato Salad. 

Ham and Cabbage. 

Pork and Cabbage. 

Tomato Soup Stock. 

Parsnips, for frying. 

Corned Beef and Cabbage. 
Onions—with and without Sauce. 
Lentils—with and without Sauce. 
Cauliflower—with and without Sauce. 
Asparagus, cut—with Cream Sauce. 
Tomato Extract for making clear Soups. 


Cubed White Potatoes for use in Chafing Dish 
Cooking. 


A Complete Boiled Dinner, comprising Corned Beef, 


(or Ham), Cabbage, Turnips, Carrots, Etc., with Potatoes. 


W. L. HINCHMAN, Ph. G. 


CHEMIST AND ANALYST 
EXPERT IN PACKING AND PRESERVING 


No. 1 W. Main Street, 6 a Haddonfield, N. J. 
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OF MACHINERY AND SUPPLIES USED IN CANNERIES AND A LIST OF Corn Cutters. Pea Bianching Baskets. 
Morral Bros., Morral, O. See Canuers’ Supplies. 
RELIABLE HOUSES THAT SELL THEM. Sprague Canning ‘Machinery Co., Chicago. Pea Blanchers. 
Air Pumps. Corn Huskers. Huntley Mfg. Co., Silver Creek, N. Y. 
Max Ams Machine Co., Mt. Vernon, N. Y. Huntley Manufacturing Co., Silver Creek, N. Y. Pea Cleaners. 
_ J. 8. Hull Mtg. Co., Baltimore. Sprague Canning Mach. Co., Chicago. S. Howes & Co., Silver Creek, nN. x 
‘ Sprague Can’g. Mchy, Co., Chicag Corn Mixers. Huntley Mfg. Co., Silver Creek, N. ¥ 
American Compressor & Pump Con "Baltimore. Sprague Canning Machinery Co., Chicago. Pea Filler 
ry 8. 
ua. Corn Silkers. Ayars Machine Co., Salem, N. J. 
Sinclair Scott Co., Baltimore. H. Cottingham, Baltimore. 
Apple Fillers. Sprague Canning Machinery 7 Co., Chicago. Sinclair Scott Co., Bultimore. 
See String Bean Fillers. Morral Bros., Morral, O. i Sprague Canning Nachinery Co., Chicago. 
Automatic Canmaking Machinery. Cranes. 
See “Can Making Machinery.” Burt Machine Co., Deltmere. S. Howes Uo., Silver Creek, N 
ag ‘annin achine 0. cago. . dwd. Renneburg On. altimor 
Scott Co., Baltimore. geo. W. conning Sinclair Scott Co., Baltiniore. 
for Canners. H. Cottingham, Baltimor Dt 
Complete Course in Canning” and others, A. K. Robins & Co., Baltimore, Md. See Dies 2 ose. aT * 
The Trade. Crates, Iron Process. 
Bottle Lapping Corking, Filling Machines. Morral Bros., Morral, O ss ey Machinery. 
Max Ams Machine Co., New York City. E. Kenneburg & Sons, Baltimore K. J. Lewis, Middieport, N.Y. 
Sprague Canning Machinery Co., Chicago. Sprague Canning Machinery Co., Chicago. The John if, Mitchell Co., Baitimore. 
Geo. Zastrow, Baltimore. Sinclair Scott Baltimore, 
Box Stevenson & Co., Baltimore. 
Canten Box Co., Baltimore A. K. ‘belues & Co., Baltimore. Geo. W. Zastr Bal 
H. D. Dreyer & Co., Baltimore. Decorated Tin. Precess Ket _ ee 
Machines. Metallic Decorating Co., New York. See 
Burt Machine Co., Baltimore. Dies, Presses and Tools. < F 
H. Knapp Co., Westminster, Md. Con Salem J. N.Y Creek, N. 
ers. ax Ams Machine Co. erno: 
Jessup & Roberts, Philadelphia. : Slaysman & Co., Baltimore, Jones Machine Co., Baltimore. or 
Stevenson & Co., Baltimore. Retor 
ee Cc L. & J. A. Steward, Rutland, Vt. pe 1 
tner Brush Co., Detroit, Mich. Jones Machine Baltimor wee Kettles, process. 
Gaon, e Co., Baltimore. Revolving Screens, 
Engines, Boilers Fittings ete. See “‘Seives aud Screens.” 
Can New York, Baltimore, Chicago, Kenteburg & Sons, Baltimore. 
aysman Jo., Baltimore. 
Byracuse Baltimore. Joues Machine Co., Baltimore. Worcester Salt Co., New York City 
uthera Can Co., Balthnove. | 
eeling Can Co., Wheeling, W. Va. merican Can Co. New 
Walter J. Phelps, Baltimore. Feed Water Heaters. Sauitary Can Co. bairport, NY 
Gam Making Machinesy. Ayars Machine Co., Salem, N. J. Sanitary Can Making Machinery. 
Cottingham Baltimore. Max Machi 
ayars ete.) Sinclair Scott Coe Baltimore. L. & J. A. gg 
7'W. Bliss Co., Brooklyn, N. ¥. Sprague Canning Machinery Co., Chicago. Scrap ‘Tin. 
ax Ams Machine Co., Mt. Vernon, N. Y. S. Howes Co., Bilver Creek, N. Auumidou & Co., Baltimore. 
ohn RB. Mitchell Co., Baltimore.” Huntley Mfg. Co., Silver Creek RY: Seeds, 
Slaysman & Co. Baitimore. ° ws a R. St ckney, Portland, Me. Leonard Seed Co., Chicago, ill, 
Stevenson & Con, Baltimore. . K. Robins & Co., Baltimore, Md. Liverett B. Clark’ Seed Co., Milford, Conn. 
. Steward, Rutland, Vt. Filters Self Fluxing Solder. 
PR sca a 2 , Baltimore. Steam Appliance Mfg. Co., Batavia, N. Y. Chicaye Suluer Co,, Chicago, 111, 
rs’ Supplies. Fire Pots. eves and Screens, 
ars Machine Co. g o., Silver Cr 
Sinclair Scott Co., Baitimor Mfg. Co., Baltimore. Sinclair Scott Co., Baltimore. 
cagne Canning ‘Machinery. ‘Co., Chicago. E. Renneburg & Sous, Baltimore. Sprague Cauuiug “Machinery Co., Chicago. 
age bins Portland. Stickney, Portland, Me. Scalders, Tomato, ete. 
obins & Co., Baltimore, Md. -M. Kemp Mfg. Co., Baltimore. Ayars Machine Co., Salem, N. J. 
Can Markers. Gus and Mortal, 

_M. aysman & Co., Baltimore. wd. Kenueburg & Son, Baltimore. 
Steam Appliance Mfg. Co., Batavia, N. Y. Gasoline. poo 

Standard Oil Co., Nearest Tank Station. Solder Co., Chicago, Ill. 
Gas Machines, eoldering Flux. 
Burden & Blak i obius ‘0 more, e aps and Machines. 
eslee, Cazenovia, N. Y Grates, Furnace. K. W. Bliss Co., Brooklyn, N. Y. 
See Canners’ Supplies. Solder Hemmed Caps. 
Sprague Canning Machinery Co., Chieaga Hoist and Carrying Machines. a ee Co., New York, Chicago, Baltimore. 
Capping Machines, Power and Hand. See “Conveying and Blevating Machinery.” Contieanaas Can Ce Syr 
Ayars Machine Co., Salem, N. J. Insurance. Virginia Cau Co. pn emg | ne 
"Cou ME, N. Y. Cauners’ Exchange, Chicago. Southern Can Co. Baltimore. 
rugue Hachinery Co. Chicago. Jacket Kettles, Steam. Soldering Furnaces, 
a ottingham, “Baltimore, See “Copper Jacketed Kettles.” J. S. Hull Mfg Co., Baltimore. 
B. Renueburg & Sons, Baltimore. Kerosene Oil Systems. Sprague Cauuing Machinery Co., Chicago. 

K. Robins & Co., Baltimore, Md. J. 8. Hull Mfg Co., Baltimore. : Sorting Machines, ‘Tomato 

Giteago Solder Co., Chicago, ‘Ill. Kettles, Process. Huntley Mfg. Co., Silver Creek, N. Y. 
i Geo. Lockwood Co., Fhiladelphia. 
ng od Co., Philadelphia. Scott Co., Baltim snettles, Process.” 
Max Machine Co., Mt. Vernon, N. Y. 
& Bena’ Deitimere. Stecher Lithographic Co., Rochester, N. Y. See Canners’ Supplies. 
Sinclair Scott Co., Baltimore. Labeling Machines. ; Storage. 
Slaysiman & Co., Baltimore. Burt Machine Co., Baltim Peuna. Warehousing & S. D. Co., Philadelphia. 
Canning Machinery Co., Chicago. Kred H. 0.5 Westininater, Md. String Bean Machinery. 
venson & Co., Baltimor as ag Bros orr S. Howes Co., Silver Creek, 
Stickney, “Portland. ‘Maine. . K. Robins & Co. Silver Creek,» N. Y. 
strow, Baltimore. wis, eport, N. 
Jones Machine Co., Baltimore. Burt Machine Co., Baltimor 
e. s i 
A, K. Robins & Co., Baltimore. John G. Maiers’ Sons, Baltimore. "Seer 
Jatsup Machines, Lacquering Machines, Tanks, Iron. 
owes Co. ver Cree eely Bros., Blaine, ime ecks, 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. = 
Consulting Expert Mixers, Corn, Mincemeat, etc. yp te Co., Pittsburg, Pa. 
W. L. Hinchman, Haddonfield, N. J. H. Cottingham, Baltimore. ‘whe York 
Chloride of Calcium. Sprague Canning Machinery Co., Chicago. is — 
Sprague Canning Machinery Co., Chicago. Tipping Machines and Solder. 
w enneburg n, timore. Chicago solder Co., Chicago, Ill, 
ome | gy yg Geo. W. Zastrow, Baltimore. Temate Filling Maehines. 
w ennebur So . ‘o y or se achinery, etc. 
American Can Co., New Geo. W. Baltimore. Sale" in The Trade, Baltimore. 
> an n be 
Continental Can Co., Syracuse, Chicago, Baltimore. O7Ster Steam Boxes. Ayars Machine Co. Salem, N. J. 
Sanitary Can C Oeair ort, N. Y Edwd. Renneburg & Son, Baltimore. Sinclair § Co.. B 
Southern Can imore. ‘i Spre ue Canning Machinery Co., Chicago 
3  Zastrow, Baltimore. Sprague Canning "Machinery Co., Chicago. 


Fillers. | Jones Machine Co., Baltimore. 
enry ckney, Portlan e. Trucks. 
Guntianses Bethlehem Foundry & Machine Co, See (Canners’ Supplies. 


Sprague Canning Machinery Co, Chicago. Sprague Cannin pout’ i Pa. Warehouseme 
Conveying and Elevating Machinery. Harris Con ion wane. ‘arehousing 5. Co., Philaleipma. 
Bethlehem Foundry & Mach. Coy Bethichem, Pa. and Pans. Huntley Mfg Ce., Silver N. X. 
C. 8. Harris Co., Ro Y. praise anners’ Supplies. Water Softeners and Purifiers. 
Sprague Canning =. Co., Chicago Paring Knives. Steam Applianee Mfg. Co., Batavia. N. Y. 
Coppers, Soldering. See Canners’ Supplies. Wipers, Can. 
See Canners’ Supplies. Parjng Machines, Aygie.c ete. Morral Bres., Morral, O. 
Copper. Jacketed Kettles. Scott Co., Ba Sprague, Canning Machinery Co Co. Chicago. 
les, Process.” » N. 
— Machine Co., Baltimore. Jones Machine Co., Baltimore. — 
Fred H. Knapp Co., Westminster, Md. Wire 
Cottingham Baltimore. Patent Attorney. wise Cloth, Canuers. 
Morral Edwd. 8. Duvall, Jr., Washington, D. C. 
Sp Cannin Machin. See Pea Separators and Graders. 
ing ery hicago. Pay ote. Wrapping Machines. 
bins & Co., timore, Md. See Canaers’ Supplies. Bee “Labeling Machines.” 
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ANAPP LABELING MACHINES 
AND 


BOXING MACHINES 


For many years we have supplied packers with Labeling and Boxing Machines for labeling and 


boxing cans at the least possible cost for labor as hundreds of our customers can testify. 

We are now building more machines than ever, and are prepared to furnish hand or power Label- 
ers to suit the needs of all users at prices within the reach of any canner who has a going business. 
Let us know your output, and we will make you a proposition to do this work with an outfit that will 
please you in all respects. 

Knapp Labelers and Boxers are easy to operate, and do much neater work than hand labeling. 
They are worth their cost in rush times when it is necessary to label goods quickly. 

Why not write us for our catalogue, prices and terms, and get in touch with these labor saving 
propositions. Now is a good time. 


THE FRED. KNAPP CO., 


WESTMINSTER, MD. 


|PENNSYLVANIA 


Delaware Avenue Stores, Nos. I, 2, 3 
—Delaware Avenue, Water and 


Pine Streets. 
Pennsylvania Stores—Front, Pine and 


Water Streets. 
Pennsylvania Tobacco Stores, Bonded 


—Front, Water and Pine Streets. a n d oS, afe D e pos it Co = 


Sixteenth Street Stores— Sixteenth 


ee Banking House and Main Office, 113 and 115 South Third Street 
Moro Phillips Stores—Delaware Ave- 


nue, Swanson and Fitzwater PHI LADE LPHIA 
Streets. 


West India Stores, Bonded—Delaware 
Avenue, north side of Catharine 
and Swanson Streets. 


Atlantic Stores, Bonded—Delaware 


Avenue, south side of Catharine 

and Swanson Streets. Best Warehouses for 
Port Richmond Stores— Richmond 

and Cambria Streets. Can ned Goods 
Twenty-third Street Stores—Twenty- In the Heart of the Jobbing District. 

third and Race Streets. Direct Railroad Track Connection. 
Twenty-third Street Hay and Straw In close proximity to Steamship Piers. 

Warehouse — Vine and Bansall 


ADVANCE MADE 
NEGOTIABLE RECEIPTS ISSUED 
Twenty-third Street Grain Elevator— 


Race and Bonsall Streets. Storage Labeling Distributing 


Streets. 


Warehouses for storage ot Hazardous 
Merchandise. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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BALTIMORE, NEW YORK AND CHICAGO CANNED GOODS MARKETS. 


Prices Given are for Wholesale Lots at Usual Terms, f. 0. b. Baltimore, New York or Chicago, and Subject to the Usual Discount 
for Cash. Baltimore Prices Corrected by Brokers; New York and Chicago by Special Correspondents. 


CANNED VEGETABLES ~ | CANNED VEGETABLES—Continued. 


ASP = Baltimore New York Chicago Baltimore NewYork Chicago 
| SAUERKRAUTY-Fancy No. 75 
Calif. White Mammoth No. $3 20 3 00 3 25 
“ Peeled, 4 25 Standard 60 
‘Green, 260 245 225 | “ “s she 2 80 ; 2 
“ce “oe White, Medium 2 55 2 50 
“ “Green, “ “ 2 65 240 225 | SUCCOTASH{-Green Beans & Corn No. 2... go 87% 1 10 
“ ‘* White, Small 240 225 £225 “ Dry Beans & Green 85 
“ ‘ Green, Square 2 40 2 40 2 50 Standard ‘‘ 80 82% 85 
67% 70 75 Standard wk 52% 60 55 
BEANSt-String, Refugee Size 1 Whole No.2... 120 150 1 65 Extra Standard TO. 225 240 250 
“ “ “ “3 90. No. 2 Standard Maryland .......... 50 60 55 
“ “ “ “4 80 75 | “3 67% 75 75 
Western Cut 3 00 Baltimore New York Chicago 
ae ‘ 
APPLES—New York State No. go 
Limas Extra Graded Green No. 2........ 85 87% 1 15 87% 85 
Small, Whole Bue 105 1 5§ APRICOTS—California Standards 2%s............... 40 
‘Medium “ 1 02% I 05 BLACKBERRIES$§-Standard No. 65-70... 75 
“Large ** 92% 90 Extra Stand. 2.00... 70 1 
Cut 82% 85 Standard “ 50- 500 3 50 3 25 
2 Evergreen & Crosby ‘‘ _... ........ 89 85 82% 
82% 85 I 05 CHERRIES§-—No. 2 Seconds, Red...... ....... 70 65 85 
HOMINY{—Fancy Inside Enameled No. 0 70 2 Stand. ia Water, Rel... .... 75 
OKRA AND ) No. 2 Standard -Standard No. 2........ 80-85 85 go 
PUMPKIN}-Standard 50 65 60 PEACHES—Mich., Unpeeled 77% 
PEAS*-No. 1 Extra Sifted Early Junes ............. 75 Peeled in Water”? 2%...... I 20 
62 Barly June 75 80 75 | Standard I 30 
‘* 2 Extra Standard Early Junes ........... 80 82% 85 2% Standard, I 40 I 35 
“ ‘© 2 Early June 67% 70 65 | ens GS 
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CANNED GOODS MARKETS—Continued. 


CANNED FRUITS—Continued, 


PEACHES}{- No. 3 Selected, Yellow.................. 
PEARS—Mich. Peeled eee I 60 80 
PEARS}- No. 2 Seconds in Water....................... 
di 3 Standards in Water .................... 92% 
PINEAPPLE*- Bahama Sliced Extra No. Rn) oe 2 30 2 00 
Grated ”’ I 50 115 2 05 
” Sliced Std.” 2 . I 00 3 00 I 70 
2 I 00 I 05 I 75 
Hawaii Sliced Extra 2% 2 25 
ig Ag Stand. "” 2%. 2 10 2 00 2 00 
és sod PP Stand. ’’ 2 I 35 I 30 I 45 
»P e Grated Extra ” 2 1 60 I 40 I 65 
Shredded Syrup "10 ..... ...... 6 25 
Crushed Water’? Io ..... 450 _...... 75 
ig Eastern Pie Water I 00 
RASPBERRIE5—Black Mich. Water 
Red Cuthberts Water’? 10 5 50 
STRAWBERRIESS§- -Extra Stan. Syrup No. 2...... 85 75 I 10 
Standard Water ”’ Io...... 375 3 90 25 
= CANNED FISH. 
Baltimore NewYork Chicago 
HERRING ROE*-Standard en! I 00 
4 50 4 50 415 
70 65 65 
SALMO N—Sockeye Tall I 75 I 65 
x I 00 I 05 
Cohoe Tall I 35 I 35 
Columbia River talls, 2 00 2 25 


(+) Baltimore quotatons corrected each week by Thos. J. Meehan & Co., Brokers 
= “1. G. Cranwell & Co., Brokers 
>: * Shriner & Co., Brokers 


(*) “ “ “HOA, Taylor & Son, Brokers 


REGULAR AND SANITARY CANS 


F. O. B. SHIPPING POINT. 
X. C. means Extra Coated tin plate. 


AMERICAN CAN CO. 
Coke. 


Solder Hemmed Caps, per thousand: 1% or 1% inch, 75c.; 2 1-16, $1.10; 
2 7-16, $1.40. 


WHEELING CAN CO. 


Coke. x. 

No. I Cans, 1% inch opening ieee Reeepaeenineea $875 $ 9.10 per M. 


Solder Hemmed Caps, per thousand, 1% inch, 75c; 2 1-16 inch, $1.10; 
2 7-16 inch, $1.40. 


CONTINENTAL CAN CO. 
The Continental Can Company requests that we withdraw their quo- 


tations on cans, and advise that they will be pleased to quote prices to all 
interested upon application at their various offices. 


The Southern Can Company has instructed us to withdraw their 
quotations on Cans, and state they will be pleased to give quctations upon 
application. 


The Virginia Can Company has withdrawn its quotations on 
cans, and advises that it will be plessed to quote prices on application to 
its office. 


The United States Can Company will quote prices on Standard 
Cans upon application, and quote as follows on Sanitary Cans. 


Plain Enamel 


SANITARY CAN CO. 
DIFFERENTIAL FOR 


PLAIN ENAMELED SPECIAL PLATES. 


$10.75 $13.75 $ .40 
19.00 23.00 75 
Terms: f. o. b. Fairport, N. Y., Indianapolis, Ind., Bridgeton, N. J. 


STANDARD SIZES OF CANS. 


DIAMETER. 
No. 2% 
No. 3 Can % 
No. 10 ( Galion)... in 6% in 


CANNERS’ METALS. 


Quotations corrected each week by E. F. Kirwan & Co., Baltimore. 


PIG TIN. 
storotoms 1 to 4 tons 
PIG LEAD 
SOLDER 
Drop andl gxIo 8x10 
TIN PLATES. F. O. B. MILL. 
I C., 14x20, 107 Ibs. Bessemer Steel...... 
I C,, 14x20, 100 lbs. Bessemer Steel...... 
I C., 22x27%, 90 lbs. Bessemer Steel...... 7 46 
IC, 19%x27, 95 Ibs, Bessemer Steel... 6 75 


MFG. CO. 


125-127 EAST FALLS AVENUE, 
BALTIMORE, MD. 


Manufacturers of 


PATENT GASOLINE BURNERS, 
FIRE POTS AND HEATERS 


Repairs Promptly Attended to. 


CANNING HOUSE SUNDRIES 


BEST HOIST EVER BUILT. 


Friction Clutches Throughout. 


Sure Limit Stops. Greatest Daily Capacity 
MOST DURABLE. 
No Hard Work for Operator. 


MANUFACTURED BY 


BETHLEHEM FOUNDRY AND MACHINE COMPANY 
SOUTH BETHLEHEM, PA. 


We are en in Hoisting Machinery. 


SIMPLE—Light Running—Easy to Clean—None Better 


IF USED IN CANNING FACTORY, | HAVE IT 


IF YOU ARE LOOKING FOR BARGAINS IN 
MACHINERY LITTLE USED--I HAVE THEM 


Sinclair-Scott Colossus" Pea Separators 
Hawkins Cappers 

Merrill & Soule Upright Cookers 
Model M Cutters 

Morral Cutters 

Niagara, Baker and Zastrow Kettles 
Cyclone Pulp Machines 

Monitor Bean and Apple Filler 
Bucklin Pea Filler 

King Tomato Fillers. etc. 


COTTINGHAM,— - 


BALTIMORE, MD. 


THE HUGHLETT GAN LACQUERING MACHINE 


IF YOU LACQUER YOUR GOODS 


WRITE FOR CIRCULAR AND SAMPLE LACQUERED CAN. 


Lacquers the Can all over. 
Pats on a perfectly even coat of Lacquer. 
Saves Lacquer Material and Labor. 
Adds attractiveness to the Can and makes 
it Saleable. 
The Cost is about % cent per Case for 
Lacquer material. 
Capacity 2,0co or more Cases per day. 


IF YOU DO NOT LACQUER 


You have Rusty Goods ‘offered for sale with 
your label on them. 


SEELY BROS.. 


BLAINE, WASH. 


TRY THIS MACHINE FOR THE WORK. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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SALT 


The salt that is more generally used for canning purposes than any other. 


WHY? 


BECAUSE WORCESTER has a flavor peculiar to itself that is purer 
and sweeter than any other salt. 


BECAUSE WORCESTER is the cleanest salt made. 
BECAUSE WORCESTER always makes a clear, bright and sparkling 


brine. 
BECAUSE every barrel of WORCESTER SALT may be depended upon 
© to be JUST RIGHT. 
é BECAUSE WORCESTER SALT is the STANDARD OF QUALITY and 


TO MAKE THE 


Send for our booklet on the ‘‘SCIENCE OF BRINE MAKING.”’ 


WORCESTER SALT COMPANY 


NEW YORK BOSTON PHILADELPHIA DETROIT 


IT TAKES THE BEST 


STEVENSON ws. UTEST 00K SEAM FORMING AND SOLDERING MACHINE, 


Pat. Nov. 19th, 1901. 
Pat. June 30th, 1905, 


The Capacity of the Lock Seam Machine is 50,000 bodies in ten hours, formed perfectly round, uniform in diameter, and free 
from breaks or ridges around the body. 


The perfect forming of the bodies by this machine prevents mashes by the heading machine, and insures a large saving of solder 
in floating on the tops and bottoms. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


; 
| 
© 
| 
@ | 
© | | 
| 
| 
¢ 
| 
‘ ra 
- mv y 
if 


THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 


OrricE: ST. PAUL anp BALTIMORE STREETS. 
President, JOHN S. GIBBs, JR. Vice-President, ALBERT T. MYER, 
Treasurer, LHRANDER LANGRALL. Secretary, W. F, ASSAU. 

Executive Committee: Gro. T. E.C. WHITE 4H. S. OREM 

Arbitration Commitice: C. H. A. WAIDNER WM. GRECHT 
B. HAMBURGER, J. SCHENKEL 

Committee on Commerce: RuFus M. Grpss C.J. BRooKs J. A. SCHALL 
Louis GREBB W. E. ROBINSON 


Committee on Legislation: Go. T. PHILLIPS F. A. TORSCH 
L.L. Lord P. STRASBAUGH 


Hospitality Committee: T.J. MEEHAN H.W. E, H. MILLER 
Brokers Committee: FF. A. ToRscH Wo. GRECHT Jas. H. BRaDy 
Counsel: A. SOPER Chemist: CHAS GLASER 


Patents and Trade Marks 


FOOD AND DRUGS ACT OPINIONS 
EDWARD S. DOVALL, Jr. 


Alttorney-al-Law and Solicitor of Patents 
LOAN AND TRUST BUILDING, WASHINGTON, D. C. 


CANTON BOX COMPANY, | 
2501 to 2515 Boston St., 
BALTIMORE, MD. 


Packing Boxes. 


Made up or in Shooks, Cargo or Carload. 


J. D. Blakemore Sam W. Booksh, Jr 


J. D. BLAKEMORE & COMPANY, 


Canned Goods Brokers 


508 Poydras Street, New Orleans, La. 


«. w. BAKER W. E. MORGAN 


BAKER & MORGAN 


Canned Goods Brokers 
ABERDEEN, MARYLAND 


CORN AND TOMATOES A SPECIALTY 


AND CIRCLES 


BOUGHT BY 


AMMIDON & CO. 


31 South Frederick St., 


Baltimore, Md. 


THE 


THE 
AND FISHERMAN 


The Trade Organ of the Shellfish Industry. All the 
news, the fullest news, and the freshest news 
from all the important centres. 


Only Magazine of Its Kind 
in the World 


THE CATCHER’S CRITERION THE GROWER’S GUIDE 
THE DEALER’S DIRECTORY 


ONE DOLLAR THE YEAR 


SEND FOR ADVERTISING RATES 


Published Monthly by 


THE OYSTERMAN PUBLISHING CO., Inc, 


HAMPTON, VA. 


SEND FOR SAMPLE COPY 


RETAILERS’ 


THE MAGAZINE OF THE GROCERY TRADE 


Is the best, medium through which to reach the 
Retail Grocer. 


Read and accepted by him as Authority. 


Results Bring Advertising 


The amount of advertising carried by The Retail- 


ers’ Journal is greater than in any other grocery trade 
paper. 


Ei Proves It Gets Results 


For further information and sample copy, address 


The Retailers’ Journal 
36 La Salle Street 
CHICAGO, ILL. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Continental Can Co. 


BIRECTORS FACTORIES 
T. G. CRANWELL, Presr. ; CHICAGO 
A. W. NORTON, Vice-Presr. SYRACUSE 
F. P. ASSMANN, Sec. Treas BALTIMORE 


4. ©. TALIAFERRO. 
8. H. LARKIN. 


E. C. SHRINER, 
Sates Agent for Baltimore District. 


TO THE CANNING TRADE. 


We are very much indebted to you for the liberal volume of 
business now on our books for delivery during the season of 1910, 
and we want to assure you of our, appreciation of your confidence and 
good will. We will continue to make only the best cans, made of 
the same high grade of raw materials, with the same degree of care 
and attention to all details of manufacture, shipments and general 
service, which we are proud to say has marked our relations with 
you in the past. 

Our Open-top Cans will be made at our factory at Canons- 
burg, Pa., in the Pittsburgh district, and it will be the very best 
Open-top or “Sanitary” Can produced. Ask the man who has used 
them. 

Our automatic screw-feed Closing Machine will have many 
minor though very useful improvements this year, and will give 
even better satisfaction than before. 


Awaiting your future commands, we remain, 
Yours very truly, 
CONTINENTAL CAN CO. 


Tuos. G. CRANWELL, 


President. 
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